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IN  AUGUST,  1941,  this  32-page  booklet  was  L 

published  by  Canco  to  aid  the  Government’s 

national  nutrition  program.  To  date,  this  ~~ 

publication  has  run  into  two  printings  and 

reached  over  half  a  million  home  economists, 

teachers,  and  their  pupils.  ’’Help  Make 

America  Strong”  contains  non-technical 

interpretations  of  the  Government -approved  diet  in  terms  of  canned 
foods.  We  feel  that  this  booklet  has  resulted  in  a  better  appreciation  of 
the  nutritive  qualities  of  the  canned  foods  you  pack. 


QUICKER  PEELING 


Leaders  in  the  Can¬ 
ning  Industry  —  the 
men  who  aim  to  give 
finer  quality  and  bet¬ 
ter  service  —  have 
warmly  welcomed  this 
economical,  waste 
saving  machine. 


THE  CONTINUOUS 
VEGETABLE  PEELER 
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IDEAL 
IWYiNERS 


Designed  for  use  by  canners  who  realize  that  to  offer  the 
choicest  products  at  attractive  prices  operating  costs  must  be 
kept  down.  For  over  5  years  this  practical  machine  has  dem¬ 
onstrated  its  ability  to  do  more  work  at  less  cost  than  any 
ordinary  peeler. 

SPEEDY  and  CONSTANT  in  OPERATION 

The  Continuous  Vegetable  Peeler  will  give  you  a  higher  yield 
per  ton,  will  do  a  quicker  job  and  preserve  the  shape  of  the 
vegetables.  And,  it  cuts  trimming  cost  in  half. 

BUILT  for  WORK 

A  sturdy  machine  constructed  to  run  steadily  day-in-and-day- 
out.  Powerful  enclosed  splash-proof  motor  with  V-belt  drive. 
Hyatt  roller  bearings  for  high-speed  moving  parts  and  Zerk 
Alemite  push-type  lubrication.  Oil  and  grease  seals  for  roller 
bearings.  Smooth  finish. 

Cut  Costs,  Increase  Profits  and  Improve  Quality  with  the 
Continuous  Vegetable  Peeler, 

Modern  Canning  Equipment  for  All  Food  Products 
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•  W  /  (Sprague-Sells  Division) 

/  HOOPESTON.  ILLINOIS 

SEND  THE  COUPON  Wmm 

FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send 

□  Full  details  of  the  Continuous  Vegetable  Peeler. 

□  Your  complete  General  Catalog. 


Their  use  means  a  larger  profit  for 
the  canner  because  they  thresh 
peas  more  efficiently  and 
permit  the  packer 


of  better 
quality. 
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COiAPANY 

Industry 


nere  is  another  continental  advertisement  which  appears 
on  the  above  dates  telling  Mr.  and  Mrs.  Public  of  the 
importance  of  canned  food.  Needless  to  say  it  also 
reminds  millions  of  consumers  of  the  outstanding  job 
the  Conners  of  America  are  doing  to  help  win  the  war* 
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EDITORIALS 


PREFABRICATED  EDITORIALS — A  story  comes 
out  of  Indiana  about  one  of  its  native  sons  who 
served  at  Pearl  Harbor  during  that  memorable  day 
of  December  7th,  1941.  At  home  on  furlough,  he  was 
asked  to  speak  at  a  Bond  Drive  meeting  but  excused 
himself  as  not  being  an  orator,  but  he  did  say: 

“Any  man  who  will  lay  down  his  hammer  and  his 
saw  and  refuse  to  work  is  just  as  guilty  of  treason  as 
a  soldier  who  might  lay  down  his  gun  and  refuse  to 
obey  orders.” 

We’d  like  to  hear  his  opinion  on  politicians,  in  and 
outside  of  Congress,  who  for  their  own  selfish  reasons 
(the  Fall  elections)  do  not  hesitate  to  oppose  any  and 
every  effort  of  the  war  administration  departments,  to 
the  halting  and  hindrance  of  all  operations,  and  to  the 
utter  confusion  of  the  public  in  general.  They  have 
not  as  yet  manufactured  a  traitorous-enough  name  for 
these  Hitler  assistants  and  well  wishers,  but  it  will 
come.  Every  day  that  passes  makes  more  clear  the 
need  we  advocated  two  months  ago,  namely  the 
adjournment  of  Congress,  and  of  all  politics,  until  we 
have  won  this  war. 

“BOB”  POINTS  THE  MORAL— Mr.  Robert  A. 
Sindall,  he  of  A.  K.  Robins  &  Co.,  as  you  all  know, 
sent  us  the  clipped  editorial  from  the  Cleveland  Plain 
Dealer  of  recent  date  as  being  well  worth  while,  and 
he  is  right!  Here  it  is: 

“WHAT  IT  WOULD  COST  US  TO  LOSE  THE  WAR  ” 

From  the  Cleveland  Plain  Dealer 

Of  course,  we  do  not  know  the  exact  terms  that  a  victorious 
'  ermany  and  Japan  would  impose  on  the  United  States,  but  we 
(  )  know  we  would  have  to  pay  a  staggering  price  not  only  in 
1  aterial  wealth  and  comfort  but  in  human  life  and  individual 
’  Derty. 

No  mere  war  indemnity  would  satisfy  our  conquerors.  The 
-  panese  have  made  no  secret  of  their  desire  to  take  over  the 
est  Coast  of  the  United  States  and  our  territories  in  the 
cific.  Can  the  value  of  the  Hawaiian  Islands,  Alaska,  Wash- 
.rton,  Oregon,  California  and  the  Panama  Canal  be  computed 
dollars  and  cents?  That  part  of  our  country  which  the 
ps  did  not  take  would  come  under  the  domination  of  the 
.  )zis.  In  fact,  bearing  in  mind  that  both  the  Japs  and  the 
<  rmans  prefer  to  do  their  fighting  on  somebody  else’s  property, 
’  is  not  unreasonable  to  suppose  that  a  conquered  United 
ates  some  day  might  become  the  battleground  for  a  struggle 
wWeen  the  Japanese  and  the  Germans  for  world  supremacy. 
But  we  do  not  have  to  guess  w'hat  would  happen  to  the 
0,000,000  American  men,  women  and  children  who  would  live 
der  the  domination  of  the  Nazis  and  the  Japs  if  we  should 
'  '0  the  war.  They  have  shown  us  by  their  treatment  of  the 


Poles,  Czechs,  Greeks,  Slavs,  Norwegians,  Danes,  Belgians, 
French,  Chinese  and  Filipinos  what  to  expect. 

They  would  strip  this  country  of  its  movable  wealth  and  then 
put  the  people  to  work  as  their  slaves  to  exploit  what  they 
could  not  cart  away.  Once  proud  Americans  would  have  to 
kneel  in  the  gutters  whenever  a  Japanese  officer  passed  by  or 
suffer  the  consequence  of  being  bound  and  used  as  human 
targets  for  Japanese  bayonet  practice.  Colleges  and  universities 
would  be  closed.  If  any  education  were  permitted,  children 
would  be  taught  to  revere  Hitler  instead  of  George  Washington. 
Mass  executions  and  concentration  camps  would  take  care  of 
those  who  resisted.  Freedom  of  worship  would  not  be  tolerated ; 
it  would  be  disrespectful  to  Hitler  and  Hirohito.  Freedom  of 
speech  and  all  the  other  freedoms  we  have  cherished  would 
disappear. 

That  is  a  rough  outline  of  what  would  happen  to  us  if  we 
should  lose  the  war.  And  yet  some  Americans  grumble  because 
they  can’t  get  tires,  because  sugar  and  gasoline  are  rationed, 
because  county  fairs  must  be  postponed,  because  taxes  are  high 
and  because  they  are  asked  to  invest  part  of  their  income  in 
war  bonds,  while  other  Americans  participate  in  unauthorized 
strikes  because  they  weren’t  paid  for  twenty  minutes’  time  when 
they  did  no  work  during  a  black-out  practice. 

In  this  war  we  are  fighting  for  our  very  lives,  for  the 
preservation  of  our  civilization  and  our  liberties.” 

That  our  allies  in  this  great  struggle  are  doing  their 
full  part,  read: 

AGRICULTURAL  ACHIEVEMENT  IN  BRITAIN— (Radio 
talk  by  Paul  H.  Appleby,  Under  Secretary  of  Agriculture,  on 
National  Farm  and  Home  Hour,  July  3) — As  war  is  matter  of 
organizing  to  highest  possible  efficiency  resources  and  fighting 
power  of  all  peoples  who  oppose  Axis,  efficiency  and  program 
of  British  agriculture  are  of  basic  concern  to  us.  Britain’s 
agriculture  more  intensive  than  that  of  U.  S.,  but  its  430,000 
farms  cannot  produce  enough  food.  Increased  food  output  has 
been  compelling  necessity.  In  1941  British  farmers  produced 
8  per  cent  more  than  before  war,  while  importing  5,200,000 
tons  less  livestock  feed — “a  tremendous  achievement.”  This 
accomplished  under  handicaps:  much  productive  land  required 
for  airdromes  and  training  areas;  labor  shortage  far  beyond 
that  felt  here;  farm  buildings  commandeered  in  many  instance? 
by  military  authorities;  difficult  transportation;  taxes  enorm¬ 
ously  heavier  than  here.  Stresses  and  difficulties  likely  to 
increase  in  U.  S.  but  “it  is  my  firm  conviction  that  the  American 
people  will  never  fully  catch  up  with  the  British  in  the  amount 
of  deprivation  and  effort  and  stress  called  for  and  endured. 
That  is  true,  too,  for  American  farmers  as  compared  with 
British  farmers.  As  our  farmers  go  forward  on  their  great 
part  in  our  war  effort,  they  may  know  that  for  every  degree 
of  difficulty  they  face,  their  British  farm  allies  have  been 
enduring  and  surmounting  even  more.”  Demands  on  us  uncer¬ 
tain  and  unpredictable  in  specific  detail,  but  we  will  have  to 
supply  probably  even  more  in  future.  “Our  great  duty  is  to 
be  ready  to  ship  whatever  events  may  dictate  or  make  possible. 
On  both  sides  of  the  Atlantic  allied  farmers  are  going  forward 
with  determination  to  the  performance  that  is  essential  to 
victory.” 
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CEILINGS  SET  FOR  FRUITS  AND  BERRIES 


OPA-204,  July  4,  1942 


Price  Administrator  Leon  Henderson 
July  4  followed  up  his  recent  announce¬ 
ment  that  ceiling  prices  for  the  1942 
pack  of  canned  fruits  would  be  increased 
all  along  the  line — from  canner  to  con¬ 
sumer — by  disclosing  the  actual  formula 
to  be  used  by  canners  in  computing  their 
maximum  prices  for  new  pack  fruits  and 
berries. 

The  formula  was  worked  out  by  OPA 
and  a  committee  of  canners  and  dis¬ 
tributors  after  unsuccessful  efforts  to 
prevent  conversion  of  higher  cost  of 
fresh  fruit,  labor,  and  '  transportation 
into  increased  retail  prices.  The  present 
formula  applies  only  to  canners  of  fruits 
and  berries  and  only  to  the  1942  pack. 
Adjustments  in  wholesale  and  retail 
prices  to  enable  the  1942  pack  to  move 
through  distributing  channels  to  con¬ 
sumers  are  being  worked  out  and  will 
be  announced  in  the  near  future.  It  is 
expected  that  prices  at  retail  will  be 
increased  by  15  per  cent  and  more  when 
the  1942  pack  reaches  store  shelves.  In 
the  meanwhile,  however,  wholesale  and 
retail  prices  must  not  be  raised. 

Price  Formula 

Basis  of  the  formula  is  the  average 
prices  received  by  each  canner  on  spot 
sales  during  the  first  60  days  of  last 
season.  In  computing  this  year’s  raw 
material  costs,  canners  must  wait  until 
they  have  bought  at  least  75  per  cent  of 
their  individual  1942  fruit  and  berry 
requirements. 

A  summary  of  the  formula  follows: 
To  determine  his  maximum  f.o.b.  factory 
price,  each  canner  is  instructed  to  calcu¬ 
late  the  exact  average  price  charged  per 
dozen,  f.o.b.  factory,  on  spot  sales  of  each 
kind,  variety,  style,  and  can  size  of  fruit 
and  berries  during  the  first  60  days  after 
he  began  to  pack  each  fruit  in  1941.  To 
this  average  he  adds  10  per  cent  to  cover 
increased  costs  other  than  raw  materials. 
He  then  adds  the  difference  between  the 
weighted  average  cost  of  raw  material  in 

1941,  delivered  at  the  factory,  and  the 
weighted  average  cost  of  raw  material 
delivered  at  the  factory  this  year.  This 
latter  amount,  however,  must  not  exceed 
the  difference  between  the  national  aver¬ 
age  price  for  that  raw  material  last 
season,  as  published  by  the  Department 
of  Agriculture,  and  the  highest  appli¬ 
cable  price  for  the  particular  commodity 
under  Section  3  (the  farm  price  section) 
of  the  Emergency  Price  Control  Act  of 

1942. 

In  calculating  raw  material  cost  per 
dozen,  the  canner  may  apportion  raw 
material  cost  increases  to  the  various 
grade  and  can  sizes  in  the  same  manner 
as  he  did  in  1941. 

As  stated  above,  the  raw  material  cost 
increase  and,  hence,  the  ceiling  price, 
must  not  be  computed  until  the  canner 


has  purchased  75  per  cent  or  more  of  his 
1942  raw  material  requirements.  The 
ceiling  price  computed  by  applying  the 
formula  is  final  for  this  year’s  pack  and 
will  not  be  adjusted  in  accordance  with 
subsequent  fresh  fruit  purchases. 

As  an  example  of  the  limitation  on 
increased  raw  material  costs,  canners 
are  informed  that  no  more  than  $23  a 
ton  may  be  added  in  the  case  of  apricots. 
The  Department  of  Agriculture  has  sug¬ 
gested  a  $7  per  ton  increase  in  cling 
peaches,  which  OPA  has  established  as 
the  maximum  raw  material  cost  addition 
for  that  commodity. 


FRUIT  PRICE  ORDER  SUMMARIZED 
BY  N.  C.  A. 

Commenting  upon  the  regulation  in  a 
special  bulletin  National  Canners  Asso¬ 
ciation  explained  that  it  is  the  desire 
of  OPA  that  canners  should  proceed  im¬ 
mediately  with  the  calculations  of  their 
ceiling  prices.  Even  though  the  canner 
may  not  at  this  time  know  the  increase 
in  his  raw  fruit  costs,  he  may,  however, 
proceed  with  the  calculation  of  the 
weighted  average  price  of  1941  sales,  as 
set  forth,  and  complete  the  calculations 
up  to  the  point  of  adding  the  increased 
raw  fruit  cost.  The  increased  raw  fruit 
cost  then  may  be  added  and  the  ceiling 
prices  determined  as  soon  as  75  per  cent 
of  the  1942  canning  tonnage  has  been 
bought  and  received.  Thus,  it  is  not 
necessary  that  a  canner  wait  to  calculate 
his  increased  raw  fruit  cost  until  he  has 
taken  in  the  last  ton  that  is  to  be  packed 
in  1942.  He  may  calculate  his  1942  raw 
fruit  cost  as  soon  as  75  per  cent  or  more 
of  his  estimated  total  tonnage  for  1942 
has  been  received.  The  canner  may, 
however,  wait  until  a  larger  percentage 
than  75  has  been  packed  to  calculate  his 
1942  raw  fruit  cost.  The  option  given 
the  canner  to  calculate  his  raw  fruit  cost 
on  75  per  cent  of  the  tonnage  to  be 
canned  in  1942  does  not  mean  that  a 
canner  may  select  any  tonnage  he 
chooses  that  will  equal  75  per  cent  of 
his  total  tonnage,  but  means  that  he  must 
calculate  his  1942  cost  per  ton  by  divid¬ 
ing  the  total  number  of  dollars  paid  for 
the  fruit  delivered  to  the  factory  by  the 
total  number  of  tons  thus  delivei’ed,  and 
that  this  calculation  may  be  made  any 
time  after  the  first  75  per  cent  of  his 
1942  tonnage  has  been  received. 

The  increase  in  raw  products  cost  per 
ton  that  the  canner  may  add  will  be 
equal  to  the  actual  increase  of  the  1942 
average  cost  per  ton  over  that  of  the 
1941  average  cost  per  ton  as  determined 
above,  but  in  no  case  will  the  canner  be 
allowed  to  add  an  increase  in  the  aver¬ 
age  cost  per  ton  that  is  greater  than  the 
difference  between  the  United  States 
average  price  for  1941  as  reported  by 


the  Department  of  Agriculture,  and  the 
highest  applicable  price  of  that  fruit 
under  Section  3  of  the  Price  Control  Act. 
This  difference  may  be  calculated  for 
many  of  the  fruits  from  the  Parity  Price 
Table  (Page  7)  and  is  the  difference 
between  the  figure  in  the  column  headed 
“110  per  cent  of  parity,  June  15,  1942” 
and  the  corresponding  figure  in  the 
column  headed  “Actual  prices  1941-42 
season  average.”  For  apricots  this  dif¬ 
ference  amounts  to  $22.11.  The  OPA 
Price  Ceiling  Regulation  will  permit  the 
addition  of  $23.00  per  ton  for  apricots 
as  a  maximum.  It  should  be  noted  that 
this  maximum  that  may  be  added  is 
determined  from  average  prices  relating 
to  the  entire  United  States,  but  it  is 
understood  that  the  maximum  will  apply 
equally  to  all  canners  packing  that 
products. 

After  having  determined  the  increase 
in  raw  product  cost,  this  increased  cost 
per  ton  will  be  translated  into  cents  per 
dozen  for  each  kind,  variety,  style  and 
can  size  of  the  fruit  packed,  on  the  same 
raw  material  cost  distribution  basis  used 
for  his  1941  pack. 

This  formula  for  calculating  the  in¬ 
crease  in  raw  fruit  prices  and  the  ceiling 
prices  for  canned  D-uits,  will  apply  to 
all  fruits  with  some  minor  changes  to 
adapt  it  to  the  peculiar  conditions  of  a 
few  items. 


PARITY  PRICES  FOR  FRUITS 
AND  VEGETABLES 

Parity  price  figures  computed  by  the 
Bureau  of  Agricultural  Economics  on 
fruits  and  vegetables  grown  for  canning 
and  processing,  drying,  and  for  the  fresh 
market,  have  been  made  public  by  the 
United  States  Department  of  Agricul¬ 
ture.  These  figures  show,  as  of  June 
15,  1942,  the  pi’obable  prices  below  which 
maximum  price  ceilings  may  not  be  im¬ 
posed  under  the  Emergency  Price  Con¬ 
trol  Act.  The  figures  were  released  con 
temporaneously  with  publication  in  the 
Fedei’al  Register  of  the  Secretary  o'^ 
Agriculture’s  determination  of  “bas< 
periods”  upon  which  these  parity  price 
are  computed. 

USDA,  on  June  30,  issued  a  statemen 
entitled  “Parity  Prices;  What  They  Ar 
and  How  They  Are  Calculated”  fron 
which  the  following  is  reproduced: 

The  Emergency  Price  Control  Act  o 
1942  provides  that  no  ceilings  or  max^ 
mum  prices  “shall  be  established  or  mair 
tained  for  any  agricultural  commodit' 
below  the  highest  of  any  of  the  followin; 
prices,  as  determined  and  published  b 
the  Secretary  of  Agriculture: 

“(1)  110  per  centum  of  the  parit. 
price  for  such  commodity,  adjusted  b 
the  Secretary  of  Agriculture  for  grade 
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PARITY  AND  PRICES  RECEIVED  BY  FARMERS  FOR  AGRICULTURAL  COMMODITIES,  JUNE  1942,  AND  MINIMUM 
CEILINGS  UNDER  THE  EMERGENCY  PRICE  CONTROL  ACT 


Parity  bases  and  price  data 


Minimum  ceilings  under  Emergency 
Actual  prices  Price  Control  Act 


Base 

Commodity  period  Base 

egetables  for  processing:  _ (^) _ 

Asparagus,  dollars  per  ton .  1919-29  (d)  84.00 

Beans,  lima,  dollars  per  ton .  (e) 

Beans,  snap,  dollars  per  ton .  1919-29  (f)  61.58 

Beets,  dollars  per  ton .  (e) 

Cabbage,  dollars  per  ton .  1919-29  (f)  8.77 

Corn,  sweet,  dollars  per  ton .  1919-29  (f)  14.11 

Cucumbers,  dollars  per  bu .  1919-29  (f)  .99 

Peas,  green,  dollars  per  ton .  1919-29  (d)  58.90 

Pimientos,  dollars  per  ton .  1926-29  (g)  39.08 

Spinach,  dollars  per  ton .  1919-29  (d)  21.33 

Tomatoes,  dollars  per  ton .  1919-29  (f)  14.98 

Strawberries,  dollars  per  crate: 

For  fresh  consumption .  1919-29  (d)  3.88 

For  processing  .  1923-29  (h)  2.51 

Oranges,  on  tree,  dollars  per  box : 

For  fresh  consumption .  1919-29  2.52 

For  processing  .  1919-29  (i)  .31 

Grapefruit,  on  tree,  dollars  per  box: 

I'or  fresh  consumption .  1919-29  1.56 

For  processing  .  1924-29  (j)  .51 

Lemons,  on  tree,  dollars  per  box : 

For  fresh  consumption .  1919-29  2.19 

For  processing  .  1919-29  (i)  .17 

Limes,  dollars  per  box:  1919-29  (k)  3.69 

Apples,  dollars  per  bu.  (1) . . .  1909-14  .96 

For  canning,  dollars  per  ton .  1919-29  (f)  18.33 

For  drying,  dollars  per  ton  (m) .  1909-14  (n)  10.42 

Poaches : 

Fresh,  dollars  per  bu.  (o) .  1909-14  (n)  1.14 

For  canning : 

Clingstone,  dollars  per  ton .  1909-14  (n)  27.60 

Freestone,  dollars  per  ton .  1909-14  (n)  24.40 

Dried,  dollars  per  ton  (p) .  1909-14  (n)  95.70 

Pears : 

Fresh,  dollars  per  bu.  (q) .  1919-29  (f)  1.43 

For  canning,  dollars  per  ton .  1919-29  (f)  53.54 

Dried,  dollars  per  ton .  1919-29  (f)  202.12 

Plums : 

Fresh,  dollars  per  ton .  1919-29  (f)  74.97 

For  canning,  dollars  per  ton .  1909-14  (n)  20.40 

Prunes : 

Fresh,  dollars  per  ton .  1919-29  (f>  37.06 

For  canning,  dollars  per  ton .  1919-29  (f)  36.63 

Dried,  dollars  per  ton .  1919-29  (f)  136.32 

Cherries,  dollars  per  ton : 

Sour  .  1924-29  (j)  139.43 

Sweet  (r) .  1924-29  (j)  157.50 

Apricots,  dollars  per  ton : 

Dried  .  1909-14  (n)  191.80 

For  canning  .  1909-14  (n)  40.00 

For  fresh  consumption .  1909-14  (n)  40.52 

Figs,  dollars  per  ton : 

For  fresh  use .  1924-29  (j)  100.78 

For  canning  .  1924-20  (j)  86.92 

Dried  .  1919-29  (f)  99.00 

Olives,  dollars  per  ton: 

Canned  ripe  .  1919-29  (f)  119.80 

Crushed  for  oil .  1919-29  (f)  36.50 

pineapples,  Florida,  dollars  per  box .  1924-29  (j)  2.12 


Parity 
price 
June  15, 
1942 

June  15, 
1942 

1941-42 

season 

average 

(b) 

110  per 
cent  of 
parity 
June  15, 
1942 

Oct.  1, 
1941 
(c) 

Dec.  15, 
1941 

July  1919- 
June  1929 
average 

79.80 

106.55 

70.31 

87.78 

(d) 

84.00 

58.50 

51.49 

12.71 

64.35 

(f) 

61.58 

8.33 

9.65 

9.16 

(f) 

8.77 

13.40 

9.70 

14.74 

(f) 

14.11 

.94 

.69 

1.03 

(f) 

.99 

55.96 

48.71 

61.56 

(d) 

58.90 

38.69 

33.72 

42.56 

(k) 

39.08 

20.26 

21.35 

22.29 

(d) 

21.33 

14.23 

15.21 

15.65 

(f) 

14.98 

3.69 

2.58 

4.06 

(d) 

3.88 

2.48 

1.82 

2.73 

(h) 

2.51 

2.39 

1.80 

1.48 

2.63 

2.00 

.99 

2.53 

1  .29 

1.29 

.75  (i) 

.32 

(i) 

.31 

1.48 

1.36 

.59 

1.63 

1.47 

.55 

1.56 

.50 

.78 

.48 

.55 

(j) 

.51 

2.08 

2.00 

2.29 

1.36 

1.56 

2.18 

1  .16 

.44  (i) 

.18 

(i) 

.17 

3.51 

2.65 

3.86 

1.78 

1.82 

(k) 

3.69 

1.46 

1.66 

.99 

1.61 

.86 

1.09 

1.46 

17.41 

21.67 

19.15 

(f) 

18.33 

15.84 

15.83 

17.42 

(f) 

17.92 

1.73 

.89 

1.90 

■(f) 

1.71 

41.95 

48.00 

46.14 

(f) 

47.45 

37.09 

26.00 

40.80 

(f) 

34.70 

145.46 

.  (P) 

193.00 

160.01 

(f) 

176.00 

1.36 

.97 

1.50 

(f) 

1.43 

50.86 

41.43 

55.95 

(f) 

53.54 

192.01 

139.70 

211.21 

(f) 

202.12 

71.22 

62.28 

78.34 

(f) 

74.97 

31.01 

38.00 

34.11 

(f) 

39.30 

35.21 

25.81 

38.73 

(f) 

37.06 

34.80 

25.46 

38.28 

(f) 

36.63 

129.50 

70.82 

142.45 

(f) 

136.32 

136.64 

101.24 

150.30 

(j) 

139.43 

154.35 

114.04 

169.78 

(i) 

157.50 

291.54 

248.00 

320.69 

(f) 

322.80 

60.80 

44.69 

66.88 

(f) 

66.80 

61.59 

56.40 

67.75 

(f) 

74.66 

98.76 

55.00 

108.64 

(i) 

100.78 

85.18 

60.50 

93.70 

(j) 

86.92 

94.05 

114.00 

103.46 

(f) 

99.00 

113.81 

167.00 

125.19 

(f) 

119.80 

34.68 

145.00 

38.15 

(f) 

36.50 

2.08 

2.35 

2.29 

(j) 

2.12 

(a)  Base  period  designated  begins  with  August  in  the  earlier  year  and  ends  with  July  in  the  final  year,  i.  e.,  August  1909-July  1914;  August  1919-July 
Li29,  etc.  (b)  Preliminary,  (c)  Average  of  prices  on  September  15  and  October  15,  1941.  (d)  10  season  averages,  1920-29.  (e)  No  data  available  prior  to 

11  of  1929.  (f)  10  season  averages,  1919-28.  (g)  3  season  averages,  1926-28.  (h)  6  season  averages,  1924-29.  (i)  Based  on  returns  for  oranges  and  lemons 

1  “d  for  byproducts:  10  season  averages,  1919-28.  (j)  5  season  averages,  1924-28.  (k)  9  season  averages,  1919-28  excluding  1927  for  which  data  were  not 
iilable.  (1)  Primarily  for  fresh  use.  (m)  California  only,  (n)  5  season  averages,  1909-13.  (o)  California  peaches  for  fresh  use  and  average  prices  for  all 
!  aches  in  other  States  combined,  (p)  Data  for  dried  peaches  relate  only  to  freestone  peaches  except  for  the  1941  season  price  which  is  weighted  average  of 
’  "estone  and  clingstone.  The  1941  season  price  for  dried  freestone  peaches  was  $195.00  per  ton;  for  dried  clingstone  peaches  $170.60  per  ton.  (q)  Pacific 
.  .',ast  pears  for  fresh  use  and  average  for  all  pears  in  other  States  combined,  (r)  Average  price  of  sweet  cherries  for  fresh  use  and  processing:  data  not  avail- 
i  le  to  show  breakdown  according  to  use. 


-■ation,  and  seasonal  differentials,  or, 
case  a  comparable  price  has  been 
termined  for  such  commodity  under 
bsection  (b),  110  per  centum  of  such 
mparable  price,  adjusted  in  the  same 
inner,  in  lieu  of  110  per  centum  of  the 
irity  price  so  adjusted;  (2)  the  market 
ice  prevailing  for  such  commodity  on 
:tober  1,  1941;  (3)  the  market  price 
evading  for  such  commodity  on  Decem- 
r  15,  1941;  or  (4)  the  average  price 
r  such  commodity  during  the  period 
ily  1,  1919,  to  June  30,  1929.” 


The  parity  prices  used  in  connection 
with  the  Emergency  Price  Control  Act 
are,  of  course,  the  same  parity  prices  as 
are  used  in  connection  with  the  regular 
adjustment  and  marketing  programs  of 
the  Department.  In  addition  to  provid¬ 
ing  for  parity  prices  as  determined  and 
published  by  the  Secretary  of  Agricul¬ 
ture,  the  Price  Control  Act  also  provides 
for  grade,  location,  and  seasonal  differen¬ 
tials;  and  that,  in  the  case  of  any  agri¬ 
cultural  commodity  other  than  the  basic 
crops  corn,  wheat,  cotton,  rice,  tobacco, 


and  peanuts,  the  Secretary  “shall  deter¬ 
mine  and  publish  a  comparable  price 
whenever  he  finds,  after  investigation 
and  public  hearing,  that  the  production 
and  consumption  of  such  commodity  has 
so  changed  in  extent  or  character  since 
the  base  period  as  to  result  in  a  price  out 
of  line  with  parity  prices  for  basic 
commodities.” 

This  definition  of  comparable  prices, 
it  will  be  noted,  is  essentially  the  same 
as  that  contained  in  Section  4(a)  of 
Public  No.  147,  except  that  a  public 
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hearing  as  well  as  an  investigation  on 
the  part  of  the  Secretary  of  Agriculture 
is  required  in  connection  with  deciding 
whether  the  production  or  consumption 
of  such  commodity  has  so  changed  in 
extent  or  character  since  the  base  period 
as  to  call  for  the  establishment  of  a  com¬ 
parable  price  rather  than  the  use  of  the 
regularly  computed  parity  itself. 

The  accompanying  table  (which  pre¬ 
sents  only  those  commodities  that  are 
used  by,  or  are  of  interest  to  commercial 
canners)  summarizes  the  information 
available  to  the  Department  with  respect 
to  parity  for  agricultural  commodities  as 


(See  The  Canning  Trade  June  1,  p.  7) 

Price  Administrator  Leon  Henderson 
on  July  8  wired  the  different  canners 
associations  to  the  effect  that  Amend¬ 
ment  No.  3  to  Maximum  Price  Regula¬ 
tion  No.  152  will  be  issued  and  will  be 
effective  on  or  about  July  10.  The  wire 
was  sent  on  the  eighth  to  give  the  secre¬ 
taries  of  the  associations  opportunity  to 
immediately  notify  canners  in  their  ter¬ 
ritories,  since  final  filing  date  for  maxi¬ 
mum  prices  under  MPR  No.  152  is  July 
15,  1942.  Amendment  No.  3  is  as  follows: 

Section  Cunnet’s  Maximum 

Prices  for  Canned  Vegetables 

H.)  (1)  Any  canner  who  sold  and  de¬ 
livered  a  particular  brand  of  canned 
vegetable  packed  by  him  during  the 
calendar  year  1941  on  an  established 
prepaid  freight,  freight  allowed,  or  de¬ 
livered  price  basis  may  add  to  the  maxi¬ 
mum  price  per  dozen  f.o.b.  factory  com¬ 
puted  for  each  grade  and  container  size 
of  such  canned  vegetable  under  para¬ 
graphs  (A),  (B),  and  (C)  of  this  sec¬ 
tion  the  average  freight  factor  which  he 
added  to  his  f.o.b.  factory  price  during 
the  calendar  year  1941  for  such  grade 
and  container  size  of  such  brand  of 
canned  vegetable.  The  resulting  price 
shall  be  the  canner’s  maximum  delivered 
price  for  such  brand  of  canned  vegetable 
for  the  area  in  which  such  average 
freight  factor  applied  in  1941. 

(2)  Every  canner  who  makes  sales 
and  deliveries  of  a  particular  brand  of 
canned  vegetable  on  a  prepaid  freight, 
freight  allowed  or  delivered  price  basis 
shall  file  with  the  Office  of  Price  Ad¬ 
ministration  on  or  before  August  15, 
1942,  a  statement  under  oath  or  affirma¬ 
tion  showing  his  maximum  price  per 
dozen  f.o.b.  factory,  the  average  freight 
factor  which  he  added  to  his  f.o.b.  fac¬ 
tory  price  during  the  calendar  year  1941, 
and  the  maximum  delivered  price  for 
each  kind,  grade,  brand  and  container 


of  June  15,  1942,  as  well  as  comparable 
data  for  October  1  and  December  15, 
1941,  and  average  prices  for  July  1919 
through  June  1929  The  prices  and 
calculations  in  this  table  are  based  upon 
a  review  of  all  farm  or  local  market 
price  data  available  to  the  Bureau  of 
Agricultural  Economics  through  June 
29,  1942.  So  far,  no  comparable  price 
hearings  have  been  held  under  Section 
3(b)  of  the  Emergency  Price  Control 
Act,  but  the  adequacy  of  the  several 
parities  as  shown  in  the  accompanying 
table  is  being  studied,  and  after  investi¬ 
gation  and  hearings  such  comparable 
prices  as  are  needed  will  be  established. 


size  of  canned  vegetable  packed  after 
the  1941  pack. 

(I)  If  any  canned  snap  beans  (green 
or  wax)  were  packed  more  than  once 
during  the  calendar  year  1941  at  the 
same  factory  the  maximum  price  per 
dozen  f.o.b.  factory  for  each  kind,  grade 
or  container  size  of  canned  snap  beans 
(green  or  wax)  packed  after  the  1941 
pack  shall  be: 

(1)  The  weighted  average  price  per 
dozen  charged  by  the  canner  f.o.b.  fac¬ 
tory  for  such  grade  and  container  size 
dui’ing  the  first  sixty  days  after  the 
beginning  of  the  Spring  1941  pack  and 
the  first  sixty  days  after  the  beginning 
of  the  Fall  1941  pack:  plus  (2)  eight 
per  cent  of  the  weighted  average  price 
per  dozen  f.o.b.  factory  as  determined 
under  paragraph  (I)  (1)  of  this  section: 
plus  (3)  the  actual  increase  per  dozen 
cans  in  the  cost  of  the  raw  agricultural 
commodity  as  of  May  4,  1942,  over  the 
cost  of  the  raw  agricultural  commodity 
for  the  entire  1941  pack.  (4)  In  deter¬ 
mining  the  canner’s  maximum  price  for 
canned  snap  beans  (green  or  wax):  (I) 
the  “weighted  average  price”  shall  be 
the  total  gross  sales  dollars  charged  for 
each  grade  and  container  size  divided 
by  the  number  of  dozens  sold  for  such 
grade  and  container  size,  for  the  sixty- 
day  period  after  the  beginning  of  the 
Spring  1941  pack  and  the  sixty-day 
period  after  the  beginning  of  Fall  1941 
pack.  (II)  Except  insofar  as  provided 
to  the  contrary  in  this  paragraph  (I)  all 
other  paragraphs  of  this  section  shall 
apply  to  the  canner  who  packed  canned 
snap  beans  (green  or  wax)  more  than 
once  during  the  calendar  year  1941.  The 
second  sentence  of  paragraph  (A)  (4)  in 
section  1341.30  shall  not  apply  to  the 
canner  of  canned  snap  beans.  (J)  If 
the  maximum  price  for  some  grades  and 
container  sizes  of  a  particular  kind  of 
canned  vegetable  can  be  computed  under 
paragraphs  (A),  (B)  and  (C)  of  this 
section,  and  the  maximum  price  of  the 


remaining  grades  and  container  size  c' 
such  canned  vegetables  cannot  be  so  con 
puted,  the  canner  shall  select  from  th 
grades  and  container  sizes  the  maximur. 
prices  which  have  been  computed  unde, 
paragraphs  (A),  (B)  and  (C)  of  thi- 
section,  that  grade  and  container  size 
of  which  the  canner  packed  the  largest 
number  of  dozens  during  the  calendar 
year  1941,  and  add  or  subtract  from  the 
maximum  price  of  that  grade  and  con¬ 
tainer  size  the  same  differentials,  in 
dollars  and  cents,  that  existed  between 
that  grade  and  container  size,  and  the 
grade  and  container  size  being  priced,  in 
the  quoted  1941  future  price  list  of  such 
canner,  or  if  no  such  quotations  were 
made  in  1941,  such  canner’s  1941  open¬ 
ing  spot  price  list. 


NEW  PLAN  FOR  APRICOT  BIDS 

U.S.D.A.,  July  3,  1H2. 

The  Department  of  Agriculture  July  3, 
announced  a  change  in  its  progi-am  for 
the  purchase  of  solid  pack  pie  apricots 
for  Lend-Lease  shipment. 

Under  the  amended  program,  canners 
have  been  asked  to  submit  bids  to  the 
Agricultural  Marketing  Administration 
for  840,000  cases  of  solid  pack  pie  apricots 
required  for  Lend-Lease  shipment.  Bids 
will  be  accepted,  however,  only  from 
canners  who  agree  to  pay  growers  at 
least  $60  per  ton  for  the  fruit — orchard- 
run  as  to  size — delivered  at  the  canning 
plant  and  used  in  packing  the  deliveries 
made  to  the  AMA. 

The  offer-and-acceptance  method  of 
purchasing  was  adopted,  AMA  officials 
pointed  out,  inasmuch  as  canners  did  not 
respond  sufficiently  to  the  specified  price 
plan  announced  June  25  to  assure  an 
adequate  supply  of  this  pack  of  canned 
apricots  needed  for  Lend-Lease  shipment. 

Marketing  officials  stated  that  the 
minimum  price  of  $60  to  growers  should 
establish  a  general  average  this  season 
of  at  least  $70  per  ton — the  previously 
announced  minimum — for  fruit  of  the  kind 
normally  used  by  canners  in  their  regular 
canning  operations.  This  average  would 
meet  the  minimum  provided  by  Section 
3(a)  of  the  Emergency  Price  Control  Act. 

The  Department  further  reported  to¬ 
day  that  the  recently  announced  price:: 
to  growers  for  dried  apricots  are  beinc 
reconsidered  by  the  AMA  to  determir, ' 
whether  such  prices  should  be  revise:’ 
upward  for  a  better  alignment  betwee 
grower  prices  for  apricots  used  for  ear¬ 
ning  and  those  used  for  drying. 

Note:  Last  week  in  Amendment  No.  C 
to  Supplementary  Regulation  No.  4  c 
GMPR,  OPA  exempted  sales  or  deliverit 
of  solid  pack  pie  apricots  in  large  80  or 
No.  10  size  cans  to  the  Agriculture' 
Marketing  Administration  exclusivel. 
for  Lend-Lease  purposes.  In  spite  c" 
this  exemption  OPA  however  suggested 
that  AMA  should  not  pay  in  excess  cf 
$8.00  per  dozen  without  first  consulting 
that  office. 


FREIGHT  PERMITTED  IN  CEILING  PRICES 

Bean  Canners  Combine  Spring  and  Fall  Packs 
In  Dertermining  Prices 

Amendment  No.  3  to  Maximum  Price  Regulation  No.  152 
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SUPPORT  FOR  RED  SOUR 
CHERRIES 

U.S.D.A.,  July  3,  1H2. 

A  purchase  program  for  canned  red 
sour  cherries  designed  to  aid  canners  and 
distributors  in  processing  and  merchan¬ 
dising  the  current  crop  and  to  avoid 
•vaste  that  would  result  from  insufficient 
returns  to  growers,  was  announced  by 
the  Department  of  Agriculture. 

Under  the  program,  the  Agricultural 
Marketing  Administration  offers  to  pur¬ 
chase  after  March  1,  1943,  canned  cher¬ 
ries  from  processors  at  $1.50  per  dozen 
for  No.  2  size  cans  and  $7.50  per  dozen 
for  No.  10  sizes  for  water  pack  of  U.  S. 
Grade  C  (Standards)  or  better — less  5 
percent  normally  allowed  for  brokerage 
and  cash  discounts.  Purchases  will  be 
made,  however,  only  from  canners  who 
furnish  satisfactory  evidence  to  the  AM  A 
that  they  paid  growers  at  least  5  cents 
per  pound  for  the  raw  fruit  on  the  basis 
of  U.  S.  No.  1  grade  delivered  to  the 
canning  plant.  This  grade  includes  a 
tolerance  of  5  percent  for  defects  and  an 
additional  2  percent  for  stems. 

Purchases  made  under  the  program 
will  be  in  addition  to  the  quantities  of 
canned  cherries  to  be  bought  for  the 
military  forces  and  Lend-Lease  shipment. 
This  quantity,  under  the  recently 
amended  War  Production  Board  Reserva¬ 
tion  Order  (M-86a),  now  represents  44 
percent  of  the  1942  canned  cherry  pack. 

The  program,  available  to  any  canner 
of  red  sour  cherries  in  the  United  States, 
was  developed  in  cooperation  with  repre- 
tative  committees  of  growers  and  can¬ 
ners  who  met  recently  with  AM  A 
representatives  in  Washington,  D.  C. 
By  providing  an  additional  outlet  for 
canned  cherries,  at  the  specified  prices, 
marketing  officials  believe  that  growers 
and  canners  should  be  able  to  proceed 
with  the  processing  of  the  crop  and  to 
conserve  food  supplies  which  otherwise 
might  remain  unharvested. 

RAISE  CEILINGS  ON  FROZEN 
FOODS 

Ceiling  prices  for  frozen  fruits  and 
egetables  of  the  1942  crop,  and  for 
.  ams.  Jellies  and  Preserves  made  from 
ns  year’s  crop,  will  be  i-aised  shortly, 
"■cording  to  announcement  of  Price  Ad- 
inistrator  Leon  Henderson  made  July 
h.  It  is  also  expected  that  ceilings 
I  Peanuts  and  Peanut  Butter  may  be 
tirely  discarded  by  September.  Pre- 
rred  price  treatment  for  farm  products 
ritten  by  Congress  into  the  Emergency 
■ice  Control  Act  and  the  inability  of 
?A  to  work  out  satisfactory  solutions, 
ere  given  as  the  reasons  for  these 
test  new  price  adjustments  which  may 
proach  the  15  per  cent  advance  ex- 
cted  on  canned  fruits.  Contemplated 
rmulae  for  frozen  food  packers  will  be 
e  addition  of  12  per  cent  to  last  year’s 
"ices  plus  the  actual  increase  in  cost 
raw  fruits  and  vegetables  over  the 
Ml  prices  paid. 


TO  INVESTIGATE  CANNERS 
COMPLIANCE  WITH  WPB 
ORDERS 

\VPB-lJf97,  July  9,  19k2 

The  Compliance  Branch  of  WPB  has 
launched  an  investigation  into  the  opera¬ 
tions  of  food  canners  in  order  to  deter¬ 
mine  the  extent  to  which  they  are  com¬ 
plying  with  orders  issued  by  the  Director 
of  Industry  Operations  regulating  the 
canning  of  food  stuffs,  the  conservation 
of  tin  and  terne  plate,  and  the  repair  and 
maintenance  of  canning  machinery. 

Conservation  Order  M-86  and  Supple¬ 
mentary  Order  M-86-a  require  that 
stated  percentages  of  the  packs  of  cer¬ 
tain  foods  canned  since  January  1,  1942, 
be  set  aside  for  the  armed  forces.  A 
large  percentage  of  the  companies  which 
will  be  investigated  have  not  filed  reports 
of  their  seasonal  packs,  and  the  Compli¬ 
ance  Branch  has  designed  a  question¬ 
naire  to  obtain  the  information  which 
the  companies  should  have  submitted. 
The  questionnaire  is  designed  also  to  dis¬ 
close  the  degree  of  compliance  with  the 
tin  and  terne  plate  and  repair  and  main¬ 
tenance  orders. 

The  Wage  and  Hour  Division  of  the 
Department  of  Labor  has  agreed  to 
designate  a  sufficient  number  of  its  in¬ 
vestigators  to  make  the  necessary  field 
examinations. 

FROZEN  MATERIALS  FREED 

\VPB-1U89,  July  7,  19^2 

Hundreds  of  thousand  of  tons  of  criti¬ 
cal  materials  now  frozen  in  idle  inven¬ 
tories  will  be  freed  for  vital  war 
production  by  a  regulation  issued  July  7 
by  the  War  Production  Board. 

In  effect,  the  new  Regulation  No.  13, 
permits  specified  types  of  sales  of  inven¬ 
tories,  frozen  by  war-time  I’egulations, 
without  the  necessity  of  receiving  further 
authorization  from  Washington,  and 
even  of  any  obligation  on  the  part  of 
the  seller  to  report  such  sales.  If 
holders  of  restricted  inventories  find 
their  own  markets  within  the  pattern  of 
sales  permitted  by  the  new  Regulation, 
it  will  expedite  the  flow  of  critically 
needed  material  into  the  production  of 
planes,  tanks,  ships  and  guns  and  relieve 
the  War  Production  Board  of  the  heavy 
burden  of  replying  to  thousands  of 
inquiries. 

An  example  of  the  simplified  pro¬ 
cedure  effected  by  Regulation  No.  13  is 
afforded  by  the  case  of  a  domestic 
refrigerator  manufacturer  who  had  on 
hand  a  large  stock  of  copper  tubing  when 
prohibition  of  any  further  refrigerator 
production  became  effective.  The  tubing 
was  badly  needed  by  a  firm,  in  the  same 
city,  which  was  turning  out  tank  assem¬ 
blies.  By  the  terms  of  Limitation  Order 
L-5-C,  transfer  of  the  critical  material 
could  not  be  made  until  official  approval, 
obtainable  only  after  application  to 
WPB,  had  been  secured.  Beginning  to¬ 
day,  such  a  sale  may  be  made  without 
formalities  of  any  kind.  The  seller  would 
not  even  be  required  to  make  a  report 
of  it. 


Reserved  for  specified  purchasers  is 
“War  Material,”  consisting  of  some  150 
materials  listed  in  Schedule  “A”  to  the 
Regulation.  This  material  now  may  be 
sold  to  the  armed  services.  Maritime 
Commission,  and  certain  other  Govern¬ 
ment  agencies.  In  addition,  sales  of  War 
Material,  as  defined,  may  be  made  to 
persons  who  qualify  by  belonging  to  a 
class  listed  in  Schedule  “A”  as  being 
eligible  to  receive  it. 

In  general,  authorized  sales,  in  addi¬ 
tion  to  those  to  specified  Government 
agencies,  are  “up-stream”  sales,  to  dis¬ 
tributor  or  manufacturers,  or  by  manu¬ 
facturing  users  to  producers  of  raw  ma¬ 
terials.  This  serves  to  restore  them  to 
normal  distribution  channels.  Applica¬ 
tions  for  specific  sales  not  covered  by 
the  general  provisions  of  Regulation  No. 
13  should  be  filed  on  Form  PD-470  at 
the  nearest  WPB  field  office. 

Sales  of  less  than  $100  may  be  made 
to  anyone. 

Materials  not  listed  on  Schedule  “A”, 
may  be  purchased  by  anyone  authorized 
by  existing  regulations  to  receive  and 
make  specified  uses  of  them.  It  is 
pointed  out  in  the  new  regulation,  how¬ 
ever,  that  its  terms  do  not  exempt  a 
purchaser  from  end-use  and  quota 
restrictions. 

Schedule  “A”  sets  forth  the  differing 
conditions  under  which  metals,  chemicals, 
alloys  and  other  restricted  commodities 
may  be  sold,  and  to  whom. 

For  example,  copper  and  brass  mill 
and  foundry  products  may  be  sold  with¬ 
out  preference  ratings  to  purchasers  who 
produce  material  in  the  form  it  was 
acquired  by  the  holder;  to  producers 
permitted  to  buy  for  an  authorized  use, 
on  orders  bearing  a  preference  rating 
of  A-l-k  or  higher.  They  may  be  sold 
without  preference  ratings  to  a  whole¬ 
sale  dealer  in  the  material  in  the  form 
held  by  the  seller,  if  the  dealer  has  been 
issued  an  allocation  certificate  or  other 
authority  to  buy.  They  may  not  be  sold 
to  scrap  dealers. 

Patterns  for  the  sale  of  other  items 
of  “War  Material”  are  made  clear  in 
Schedule  “A”. 

It  was  strongly  emphasized  that  any 
purchaser  acquiring  War  Materials  as  a 
result  of  a  type  of  sale  authorized  by 
Regulation  No.  13  must  comply  with  all 
inventory,  quota,  and  use  restrictions  im¬ 
posed  by  all  other  orders  and  regulations. 

The  Inventory  and  Requisitioning 
Branch  of  WPB  will  assist  the  movement 
of  idle  materials  and  production  equip¬ 
ment  into  the  war  program,  under  the 
new  regulation,  and  all  queries  should  be 
addressed  to  its  representative  in  the 
nearest  WPB  field  office. 

STANLEY  POWELL,  JR.,  MARRIED 

Stanley  Powell,  Jr.,  son  of  Mr.  and 
Mrs.  Stanley  Powell,  of  San  Francisco, 
Calif.,  and  Miss  Betty  Winstead,  of  this 
city,  were  married  July  3rd.  Stanley 
Powell,  Sr.,  is  a  vice-president  and  direc¬ 
tor  of  the  California  Packing  Corpora¬ 
tion,  and  is  in  direct  charge  of  export 
sales. 


HE  CANNING  TRADE  •  July  13,  1942 


9 


REPORTS  ON  METALS  FOR 
REPAIRS  OR  MAINTENANCE 

D.  C.  Townson,  Chief  of  the  Food 
Branch,  War  Production  Board,  under 
date  of  June  18,  sent  the  following  letter 
to  industrial  food  processors: 

“Priorities  Regulation  No.  11  requires 
that  all  PD-25-A  forms  must  be  filed  by 
June  30,  1942.  Any  company  which  was 
unable  to  file  by  that  date  must  address 
a  letter  to  the  Director  of  Industry 
Operations,  Attention:  Mr.  Pleasanton, 
Production  Requirements  Plan  Branch, 
War  Production  Board,  requesting  an 
extension  of  time. 

“This  is  to  call  your  specific  attention 
to  Priorities  Regulation  No.  11,  which 
provides  for  establishing  definite  quanti¬ 
tative  limits  to  the  acquisition  of  metals 
and  other  scarce  materials  by  any  person 
or  company  using  more  than  $5000.00 
worth  of  metals,  as  shown  on  the  Metals 
List,  during  any  calendar  quarter.  This 
includes  metal  used  for  repair,  mainte¬ 
nance  and  operating  supplies,  as  well  as 
material  which  is  actually  incorporated 
in  manufactured  products. 

“All  Food  Processors  who  use,  or 
anticipate  using  the  above  amount  in  any 
individual  plant  or  department  during 
any  quarter  must  file  Form  PD-25-A, 
covering  requirements  for  the  third 
quarter  of  1942. 

“All  Food  Processors  who  use  less  than 
$5000.00  worth  of  critical  materials 
listed  on  the  Metals  List  may  obtain 
repair,  maintenance  and  operating  sup¬ 
plies  under  existing  “P”  Orders,  or  if 
the  latter  are  not  applicable  to  a  particu¬ 
lar  industry.  Form  PD-l-A  must  be  filed 
for  materials  needed.  Although  PD-25-A 
may  appear  formidable  at  first  glance,  a 
careful  reading  of  the  instructions  will 
indicate  that  it  is  not  unduly  burdensome 
and  will  prove  to  be  an  instrument  by 
which  relief  can  be  obtained  in  securing 
necessary  critical  materials  for  the  con¬ 
tinuous  operation  of  essential  plants. 

“PD-25-A  Forms  are  to  be  filled  out  in 
accordance  with  the  standard  instruc¬ 
tions  as  revised  May  9th,  1942,  with  the 
exceptions  noted  in  the  following: 

“SECTION  ‘B’— Show  shipments  by 
products  for  the  most  recent  three 
months  for  which  records  are  available 
(for  example,  March,  April,  May)  as 
well  as  anticipated  shipments  for  the 
third  quarter  (July,  August,  September). 
Columns  6,  7,  8  and  9  in  Section  “B” 
should  be  omitted. 

“SECTION  ‘C’— Omit. 

“SECTION  ‘D’ — Part  I  may  be  omitted 
if  shipments  made  on  rated  orders  are 
not  substantial.  Part  II  should  be  filled 
out  to  show  to  whom  the  products  in 
Section  “B”  were  shipped. 

“SECTION  ‘E’  —  Applicants  are  re¬ 
quired  to  list  the  following: 

1.  All  materials  shown  on  Metals  List 
of  Priority  Regulation  No.  11  in  the 
order  in  which  they  appear  on  the  list, 
using  exactly  the  same  description.  If 


the  sum  total  in  dollars  of  Column  6  or 
Column  8  equals  or  exceeds  $5000.00,  it 
becomes  mandatory  that  the  applicant 
file  PD-25-A  as  stated  above. 

“2.  All  materials  which  appear  on 
Materials  List  No.  1,  excluding  those 
which  appear  on  the  Metals  List  referred 
to  in  the  preceding  paragraph,  again 
using  the  same  descriptions  as  appear 
in  the  list  and  in  the  same  order.  All 
items  appearing  on  Materials  List  No.  1 
or  the  Metals  List  carried  in  inventory 
must  be  reported  whether  or  not  an 
additional  supply  is  needed  for  the  cur¬ 
rent  quarter. 

“In  Section  ‘E,’  columns  4  and  5  should 
be  omitted. 

“SECTION  ‘F’  —  Report  in  dollars, 
boxes,  containers  and  any  other  material 
(which  is  not  listed  on  “E”)  which  go 
out  with  the  product.  No  maintenance, 
repair  or  operating  supplies  should  be 
included  in  this  section.  Column  4  and  5 
of  this  section  should  be  omitted. 

“SECTION  ‘G’ — Fill  in  column  9  only 
the  dollar  valuation  of  all  repair,  main¬ 
tenance,  and  operating  supplies  which 
are  not  included  in  “E.” 

“Section  ‘E’  and  ‘F’  Supplement  may 
be  omitted. 

“No  capital  equipment  or  material  for 
addition  or  expansion  of  existing  prop¬ 
erty  can  be  included  on  this  report.  Such 
items  must  be  applied  for  on  PD-l-A, 
covering  capital  equipment,  or  Form 
PD-200  covering  projects  involving  con¬ 
struction  or  plant  additions. 

“PD-25-A  Forms  may  be  obtained 
from  your  local  War  Production  Board 
Field  Office,  or  from  the  War  Production 
Board  of  Washington,  D.  C.  These  forms 
should  be  filled  out  as  promptly  as  pos¬ 
sible  and  returned  to  the  War  Production 
Board,  Washington,  D.  C.,  Ref.:  Produc¬ 
tion  Requirements  Branch.” 

TIN  ORDER  AMENDED 

WPB,  July  9,  19 A2 

The  Director  of  Industry  Operations 
July  9  authorized  the  use  of  tinplate  or 
terneplate  cans  on  hand  or  in  process 
on  July  1  for  certain  products  now 
omitted  from  the  permitted  categories 
of  Order  M-81. 

A  revision  of  that  order,  issued  on 
June  27,  prohibited  the  manufacture  or 
use  of  tinplate  or  terneplate  cans  for 
certain  chemicals,  paints,  and  other 
“special  products,”  except  for  those  cans 
which  had  been  manufactured  by  Febru¬ 
ary  11,  the  date  of  issuance  of  the 
original  M-81  regulations. 

This  action  (Amendment  No.  1) 
changes  the  above  date  to  July  1,  thus 
permitting  the  use  of  cans  already  made 
up  and  of  parts  already  prepared  for 
assembly. 

The  amendment  makes  it  clear  that 
the  use,  sale,  or  delivery  of  cans  which 
were  manufactured  in  violation  of  any 
applicable  order  of  the  War  Production 
Board  is  not  permitted  by  the  release 
of  the  can  inventories  involved. 


MAJOR  GEORGE  W.  COBB,  JR. 

George  W.  Cobb,  Jr.,  director  of  a(’- 
vertising  of  the  American  Can  Company, 
it  was  announced  July  2,  has  been  cor,- 
missioned  a  Major  in  the  Quartermaster 
Corps  and  assigned  to  immediate  field 
service. 

Major  Cobb  is  peculiarly  fitted  for  the 
service  in  the  armed  forces  that  he 
enters  upon.  Enlisting  in  World  War  I, 
he  served  overseas  and  at  the  end  of  the 
hostilities  was  a  Master  Sergeant  in  the 
Chemical  Warfare  Service.  Following  the 
War,  he  reentered  Colgate  University. 
He  graduated  in  1920,  completing  the 
course  in  three  years  and  being  elected 


MAJOR  GEORGE  W.  COBB,  JR. 


to  Phi  Beta  Kappa.  After  graduation. 
Major  Cobb  began  with  the  Snider  Pack¬ 
ing  Corporation  of  Rochester,  N.  Y., 
where  he  obtained  practical  canning  ex¬ 
perience  for  seven  years.  His  father, 
George  W.  Cobb,  Sr.,  was  one  of  the 
founders  of  Sanitary  Can  Company  and 
became  general  manager  of  sales  of  the 
American  Can  Company  when  that  or¬ 
ganization  absorbed  his  concern  upon  its 
formation. 

Major  Cobb,  Jr.,  joined  the  Research 
staff  of  the  American  Can  Company  in 
1926  and  at  its  laboratories  at  Maywoc', 
Illinois,  specialized  on  canned  food  tech¬ 
nology.  During  this  period,  he  assisted 
the  Subsistence  Laboratory  of  the  Qua  - 
termaster  Corps  in  Chicago  in  redesig.;- 
ing  the  emergency  ration  containers  ai  1 
writing  the  specifications  for  the  use  f 
canned  foods  in  the  armed  forces. 

For  the  past  seven  years.  Major  Col  > 
has  directed  the  promotional  and  ed  - 
cational  activities  of  the  American  C:  i 
Company.  This  work  included  the  pre  - 
aration  of  many  textbooks  for  univerf  - 
ties,  colleges  and  the  medical  professii  i 
on  canned  foods.  The  latest  volume  is  ti  9 
Canned  Food  Manual  which  is  now  us*  1 
in  all  Army  camps,  prepared  with  t‘t  9 
cooperation  of  the  U.  S.  Quartermast  r 
Corps. 
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BUSH  TERMINAL*  NEW  YORK 


HAY'S  WHARF*  LONDON 


ease 

’t  just  tanks 


guns 


^'Lend-lease”  includes  food . . .  vital  food . . . 
the  food  that  feeds  the  fighting  men  of  our 
allies  .  .  .  and  the  civilian  populations  work¬ 
ing  to  produce  the  munitions  to  keep 
them  fighting. 

Under  the  terms  of  the  "Lend-lease” 
program,  foods  of  high  nutritive  value  are 
packed  in  standardized  containers  for  ship¬ 
ment  abroad. 

F.  G.  Vogt  8c  Sons,  Inc.,  of  Philadelphia,  is 
packing  its  shipments  of  bacon  and  other 
meat  products  .  .  .  made  up  according  to 


Government  specifications ...  in  Crown  Cans, 
also  made  to  official  specifications. 

So  in  one  more  way.  Crown  Cans  are  serv¬ 
ing  in  the  war  effort . . .  carrying  the  surplus 
foods  of  America  to  the  fighting  fronts  and 
the  fighting  peoples  of  the  world. 


CROWN  CAN  COMPANY,  PHILADEL¬ 
PHIA,  PA.,  Division  of  Croion  Cork  and 
Seal  Company .  Baltimore  •  New  York  • 
St.  Louis  •  Houston  •  Madison  •  Orlando 
•  Fort  Wayne  •  Nebraska  City. 
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THE  CONDITION  OF  CROPS 


BEANS 

HAVRE  DE  GRACE,  MD.,  July  1 — Green  or 
Wax:  A  fair  crop  for  market. 

RIDGELY,  MD.,  July  2 — Stringbeans: 
Rain  last  night  helped  crop. 

NEW  ERA,  MICH.,  July  2 — Green  and 
Wax:  Plantings  late  on  account  of  ex¬ 
cessive  rains  and  cold.  Stand  is  fair. 

DIGGINS,  MO.,  July  3 — Small  acreage; 
new  crop  here.  Did  not  get  a  good 
stand  and  replanted  late. 

HUNGERFORD,  PA.,  July  1 — Green  and 
Wax  Stringless:  Summer  pack  all 
planted;  good  stand  and  growing  nicely. 
Beetles  threatening  but  'endeavoring  to 
keep  them  under  control.  Will  start 
actual  packing  this  week. 

MCALISTERVILLE,  PA.,  July  6  —  Green 
and  Wax:  Heavy  rains  have  reduced 
crop,  especially  in  lower  lands.  Plantings 
on  higher  ground  in  excellent  shape. 
Beetles  worse  this  year  than  in  any  of 
past  five  years.  Now  packing;  expect 
fair  average  yield  per  acre. 

UNION  CITY,  TENN.,  July  3 — Green: 
Spring  crop  of  normal  acreage  prac¬ 
tically  a  failure.  Acreage  for  an  in¬ 
creased  fall  crop  now  being  contracted. 

Limas :  Early  acreage  less  than  normal 
and  in  fair  condition.  Will  start  pack¬ 
ing  in  ten  days.  Still  contracting  and 
planting  late  acreage  wilvi  indication 
that  this  acreage  will  fall  short  of  last 
year’s  figures.  Planting  conditions  at 
the  present  are  not  favorable  due  to  lack 
of  moisture  in  some  sections. 

CANUTILLO,  TEDCAS,  July  1  —  String- 
beans:  200%  increase  in  acreage.  Some 
damage  by  heat  and  high  winds;  hard 
to  judge  yield  yet.  Will  begin  packing 
this  week. 

CORN 

GUTTENBERG,  IOWA,  July  2 — Acreage 
80%. 

HARLAN,  IOWA,  July  6 — were  delayed  in 
our  planting  because  of  wet  weather,  but 
we  have  a  good  stand  and  it  is  making 
good  progress.  Every  indication  at  this 
time  is  that  we  will  have  a  normal  year. 

MARSHALLTOWN,  IOWA,  July  3 — Sweet: 
9,650  acres.  Some  acres  show  fair  pi'os- 
pects,  while  others  have  been  held  back 
due  to  too  much  rain.  Quite  a  loss  from 
our  first  intentions  due  to  drowning  out. 
Many  fields  weedy  because  of  excessive 
moisture.  Need  some  warm  growing 
weather  to  promote  growth. 

REiNBECK,  IOWA,  July  4 — Sweet:  Stand 
about  normal  and  crop  is  making  good 
progress.  Have  had  considerable  rain 
but  no  washing  rains. 

RIDGELY,  MD.,  July  2 — Rain  last  night 
helped  crop. 

FAYETTE,  OHIO,  July  3 — Sweet:  Planted 
acreage  75%  of  last  year  on  July  1. 
Crop  is  looking  very  good.  We  plan  on 
about  80-90%  of  last  year’s  pack  as  we 


expect  a  higher  yield  per  acre  than  last 
year.  We  expected  to  increase  our  acre¬ 
age  but  were  unable  to  do  so  because 
our  farmers  are  growing  Soy  Beans. 

COBB,  wis.,  July  6 — Sweet:  Too  early 
to  tell;  cold  weather  and  rain  retarding 
growth. 

COLUMBUS,  WIS.,  July  6 — Sweet:  A 
great  deal  was  drowned  out,  some  of 
which  was  planted  over  again,  but  quite 
a  bit  will  not  be  replanted,  as  the  season 
will  be  too  short  to  permit  the  second 
crop  to  grow. 

PEAS 

MARSHALLTOWN,  IOWA,  July  3 — The 
late  crop  is  a  disappointment;  earlies 
fair. 

STANWOOD,  WASH.,  June  30 — Sweets: 
525  aci’es,  80%  of  last  year.  Ready  to 
start  canning.  10%  damage  by  exces¬ 
sive  rainfall.  Aphid  becoming  apparent; 
no  particular  threat. 

COBB,  WIS.,  July  6 — Alaskas:  Average 
1,470  pounds  to  the  acre.  Sweets:  Look 
promising. 

COLUMBUS,  WIS.,  July  6 — One  of  our 
plants  has  finished  with  Alaskas  with 
an  average  of  52  cases  per  acre;  quality 
good.  Another  one  is  not  quite  through 
with  Alaskas,  but  the  yields  for  the  last 
week  or  so  have  been  under  80  cases  per 
acre.  Another  plant,  only  about  half 
way  through,  has  averaged  thus  far  72 
cases  per  acre.  While  another  plant  of 
ours  in  another  state  has  finished  with 
70  cases  per  acre  of  Alaskas  and  45  cases 
per  acre  of  Sweets.  We  estimate  that 
perhaps  20%  of  our  Sweet  acreage  is  lost 
as  a  result  either  of  drowning  out  from 
standing  water  resulting  from  too  much 
rainfall  in  some  instances,  while  in  other 
instances  it  is  a  result  of  weeds  having 
gotten  the  crop  during  about  two  weeks 
of  steady  rainfall  just  about  the  time 
the  peas  were  coming  up.  But  the  re¬ 
maining  75%  or  80%  look  good  at  this 
time,  however,  it  is  too  early  to  forecast 
what  the  yield  may  be. 

TOMATOES 

VIENNA,  GA.,  July  2 — We  planted  a 
small  acreage  and  will  start  canning 
next  week.  Have  had  a  great  deal  of 
rain  recently  which  is  damaging  our 
tomatoes  considerably. 

GUTTENBERG,  IOWA,  July  2 — Acreage 
80%. 

HARLAN,  IOWA,  July  6 — Were  delayed 
in  planting  but  they  are  making  good 
progress.  Every  indication  is  that  we 
will  have  a  noi’mal  year  for  our  pack. 

KEOKUK,  IOWA,  July  2 — 60%  of  normal 
planted.  Much  of  the  crop  is  late  but 
we  are  hoping  for  a  normal  crop  from 
acreage  planted. 

MARSHALLTOWN,  IOWA,  July  3  —  966 
acres  in  Iowa;  600  acres  in  Indiana. 


Some  poor  stands  and  fields  are  weed 
but  will  be  cleaned  shortly.  Too  early  to 
report  prospective  yields  although  somo 
fruit  is  setting. 

HAVRE  DE  GRACE,  MD.,  July  1 — Coming 
along  fine  but  late. 

RIDGEXY,  MD.,  July  2 — Looking  good. 
Dry  weather  delayed  their  growth  some 
but  are  really  growing  since  the  rain  last 
Friday  night.  Had  another  all  night 
rain  last  night  and  still  raining.  Pros¬ 
pects  now  for  normal  crop  but  does  not 
look  like  it  will  be  much,  if  any  larger 
than  last  year  in  Caroline  County. 

CLEVER,  MO.,  July  4 — Getting  off  to  a 
good  start;  plenty  of  rain  up  to  about  a 
week  ago.  Prospects  at  this  time  are 
good.  Our  acreage  for  this  season  is 
greater  than  last  year.  Too  early  to  tell 
about  yield. 

DIGGINS,  MO.,  July  3  —  Acreage  25% 
more.  Condition  90%  of  normal.  Pros¬ 
pective  yield  three  tons  per  acre,  we 
think.  We  had  good  weather  for  setting 
and  have  good  stand  but  our  plants  were 
small  and  setting  was  ten  days  late. 

PATTON  SBURG,  MO.,  July  3 — Acreage  is 
about  one-third  up;  rain  and  flood  condi¬ 
tions  have  cut  our  yield  considerably. 
20  to  30  acres  destroyed  by  flood.  Season 
is  about  two  weeks  later  than  normal. 
We  have  over  300  acres  under  contract. 

CIRCLEVILLE,  OHIO,  July  2  —  Acreage 
100%  normal.  Present  crop  prospects 
good,  however,  now  entering  critical 
period  and  must  have  good  weather  for 
normal  yield. 

HUNGERFORD,  PA.,  July  1 — All  fields 
look  fine;  good  stand  and  some  starting 
to  bloom.  While  all  crops  look  good  in 
this  section  they  are  not  yet  in  the  cans. 

MCALISTERVILLE,  PA.,  July  6 — In  excel¬ 
lent  shape  except  for  small  proportion 
planted  in  low  lands.  Crowns  setting 
this  year  which  was  not  the  case  last 
season.  Prospects  at  present  are  for 
good  crop.  Expect  to  start  packing  by 
August  10 — 10  days  ahead  of  last  season. 

UNION  CITY,  TENN.,  July  3 — Some  in¬ 
crease  in  acreage  over  last  year  and  crop 
condition  may  be  described  as  good  com¬ 
pared  to  the  past  seasons.  Favorable 
growing  conditions  prevail  at  the  present 
and  packing  should  start  in  a  small  way 
during  the  last  days  of  this  month. 

CANUTILLO,  TEiXAs,  July  1 — 65%  in- 
ci-ease  in  acreage.  Doing  well,  some  to¬ 
matoes  setting.  Plenty  of  blooms.  Sho.  Jd 
pack  about  75%  more  than  in  the  pt  ';t. 
Will  start  packing  about  August  10. 

FRUIT 

LINCOLN,  CALIF.,  July  3  —  Cl  Ig 
Peaches:  Normal  crop  on  the  tr<  :s. 
Extremely  hot  weather  will  materii  iy 
reduce  No.  1  tonnage  as  fruit  will  ot 
size  to  meet  No.  1  specifications.  La"  or 
shortage  both  in  orchards  and  cannei  es 
will  unquestionably  reduce  pack. 

Apricots:  Because  of  not  receiv' ig 
Government  regulations  in  time,  rot 
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over  20%  of  the  apricots  grown  in  Cen¬ 
tral  California  will  be  canned.  The 
-lanta  Clara  Valley  apricots,  which  ripen 
ater,  will  have  to  supply  canners,  which 
vill,  of  course,  reduce  the  pack  con- 
iderably  under  last  season,  and  below 
normal  pack.  Extremely  hot  weather 
1  the  central  valleys  for  the  last  ten 
lays  has  ripened  apricots  quickly  and 
ithout  Government  regulations  the  bulk 
■f  the  crop  had  to  go  to  the  dry  yards. 
Bartlett  Pears:  Appear  to  be  80%  of 
normal  crop  at  this  time.  Fresh  pears 
or  shipments  East  will  begin  about  July 
5,  with  deliveries  for  canning  August  1. 
'o  prices  for  pears  or  cling  peaches  have 
.'en  made  up  to  this  time. 

HARRINGTON,  MAINE,  July  7  —  Blue- 
orries :  Plenty  of  rain  so  far  and  indica- 
ons  now  are  for  about  an  average  crop. 

NEW  ERA,  MICH.,  July  2 — Cherries: 
ooks  like  about  80%  of  last  year  for  our 
oction. 


TRAVERSE  CITY,  MICH.,  July  2 — R.S.P. 
Cherries:  Crop  in  the  Grand  Traverse 
area  is  about  300%  over  last  year;  much 
larger  than  normal.  1940  was  good  year 
but  we  should  have  333%  more  this  year. 

DIGGINS,  MO.,  July  3 — Wild  Black¬ 
berries:  Biggest  and  best  for  years. 

OTHER  ITEMS 

LONG  BEACH,  CALIF.,  July  1 — Pickles: 
We  have  just  about  the  same  acreage 
under  contract  as  last  year.  No  picking 
done  as  yet  but  prospects  look  good. 
Planting  was  a  little  later  than  usual  but 
seems  to  be  coming  along  alright. 

VIENNA,  GA.,  July  2 — Pimientos:  Due 
to  extreme  wet  weather  during  planting 
time,  we  were  only  able  to  get  planted 
about  40%  of  our  normal  acreage.  The 
acreage  we  have  planted  is  all  in  good 
condition  and  it  looks  as  if  we  will  have 
a  normal  yield  from  the  acreage  planted. 


KEOKUK,  IOWA,  July  2 — Pickles:  60% 
normal  planted.  Much  of  the  crop  is 
late  but  we  are  hoping  for  a  normal  crop 
from  acreage  planted. 

MARSHALLTOWN,  IOWA,  July  3 — Cab¬ 
bage:  30  acres;  good  prospects. 

Pumpkin:  Fields  are  looking  very  good 
although  we  lost  some  acreage  due  to  wet 
conditions.  The  month  of  June  has  been 
excessively  wet,  much  land  being  under 
water  with  attendant  loss  of  crops. 

PATTONSBURG,  MO.,  July  3 — Sweet 
Potatoes:  (For  Government  contract) 
Crop  about  normal. 

STAN  WOOD,  WASH.,  June  30 — Beets:  35 
acres;  70%  of  1941.  Crop  coming  along 
nicely  despite  heavy  rains. 

COLUMBUS,  WIS.,  July  6 — Pumpkin  & 
Squash :  Badly  hurt  by  excessive  rainfall 
which  in  some  instances  drowned  out 
whole  fields  of  squash  too  late  to  be 
replanted. 


All  Out  For 

Victory  •  •  • 

CRCO  equipment  is  helping  packers 
meet  the  increased  demands  for 
more  and  more  production  with  an 
ever -diminishing  labor  supply. 
Leading  food  packers  are  replacing 
worn-out  equipment  with  CRCO 
and  they  are  securing  dependable 
high-speed  operation  with  a  mark¬ 
ed  lowering  of  man  hours.  Plan 
now  for  your  1943  requirements. 
Place  your  orders  at  once  to  insure 
delivery. 


blilsIiolm-PuJer  Co., 


PLANT  AND  MAIN  OFFICE 

NIAGARA  FALLS,  N.  Y. 

BRANCH  OFFICES  AND  WAREHOUSES 
COLUMBUS,  WIS. 

CHICAGO.  ILL. 


BEST  OF  ^ 

tvenflhln^ 


me. 


CRCO  REPRESENTATIVES 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Jas.  Q.  Leavitt  Co.,  Og:den,  Utah 
Jas.  Q.  Leavitt  Co.,  Seattle.  Wash. 
Lenfestey  Supply  Co.,  Tampa,  Fla. 

W.  D.  Chisholm,  Niaeara  Falls,  Canada 
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IT'S  A  CHANGING  WORLD 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade" 


IN  all  the  commotion  concerning  “roll-backs”  and  price 
ceilings,  one  ought  to  hold  fast  to  what  is  true  as  the 
Good  Book  says,  or  else  throw  in  the  sponge.  One 
of  the  assets  to  come  out  of  this  world  conflagration 
after  the  smoke  of  the  battle  has  cleared  away  will  be 
the  establishment  of  new  containers,  new  products  and 
new  appetities.  It’s  a  changing  world  today  and  we 
must  change  with  it.  Some  of  course  have  already 
started  on  the  road  of  innovations  from  necessity,  but 
I  am  afraid  we  are  all  thinking  about  the  happy  ( ?) 
time  when  we  can  go  back  to  what  we  were  accustomed 
to  and  fall  again  into  old  ruts. 

True,  there  is  a  transitory  period  through  which  we 
must  pass  and  it  will  be  difficult.  For  instance,  today 
the  representative  of  one  of  the  largest  canners  of 
evaporated  milk  was  calling  on  his  customers  in  the 
interests  of  a  well  conceived  promotion  having  to  do 
with  evaporated  milk,  cocoa  and  ice  cream  powder.  He 
was  careful  to  explain  that  this  had  been  set  ahead  a 
month  from  the  usual  time  in  August  in  order  that 
it  might  break,  if  possible,  while  supplies  were  still 
available.  The  manufacture  of  ice  cream  powder  has 
been  discontinued,  the  shipments  of  cocoa  are  few  and 
far  between.  Still,  radio  stars  will  plug  the  promotion, 
time  will  be  paid  for,  attractively  lithographed  material 
has  been  made  ready  for  the  promotion.  It  will  create 
a  certain  amount  of  increased  interest  in  the  items 
mentioned  but  the  full  force  of  the  campaign  will  be 
lost  because  goods  are  not  on  hand  for  ready  sale  and 
quick  consumption.  This  is  unfortunate  but  can  not 
be  helped.  It’s  the  times  in  which  we  are  living  that 
are  at  fault  and  man  cannot  foresee  the  future  any  too 
clearly. 

No  canner  can  be  blamed  for  not  wanting  to  gamble 
funds  on  a  promotion  that  may  fall  to  earth  a  dud  in 
a  few  months,  but  in  a  major  instance  a  straight  course 
toward  stable  merchandising  effort  is  clearly  indicated 
by  conditions  as  they  are  and  will  be  for  some  time  to 
come.  Tin  in  abundance  is  some  time  away  from  all  of 
us.  Glass  is  more  certain  in  supply,  has  a  great  deal  to 
commend  it  as  a  food  container  in  any  case.  If  a  canner 
has  been  forced  to  adopt  glass  containers  for  his  pro¬ 
duction  it  will  stand  him  in  good  stead  if  he  will  make 
sales-capital  of  the  fact.  While  foods  in  both  glass  and 
tin  are  on  the  shelves  of  retail  dealers  may  not  be  the 
best  time  during  which  to  promote  vigorously  the  sale 
of  foods  in  glass  but  some  steps  toward  this  end  ought 
to  be  taken  as  soon  as  possible.  Retail  salesmen  are 
still  working  for  large  canners;  they  are  putting  in 
their  time  in  building  good  will  of  a  sort,  it  might 
as  well  be  spent  in  pushing  the  sale  of  foods  in  glass 
containers  as  in  simply  making  displays  of  whatever 
stocks  are  available.  I  have  often  noted  masses  of 
each  sort  of  container  and  without  any  emphasis  being 
placed  on  the  advantages  of  the  newer.  On  the  con¬ 


trary,  when  both  sorts  are  shown,  as  a  rule,  the  sales¬ 
man  demonstrator  puts  his  drive  on  the  foods  in  tin 
on  account  of  a  general  price  break  at  retail  in  favor 
of  the  older  package. 

PUSH  GLASS — This  should  not  be  done  in  any 
instance.  A  can  of  peaches  in  tin  will  sell  more  readily 
to  the  average  purchaser  than  a  container  of  glass 
having  the  same  net  weight  if  the  first  is  priced  lower 
than  the  latter.  As  long  as  this  is  the  case  why  not 
place  all  sales  emphasis  on  the  foods  packed  in  glass 
and  allow  those  in  tin  to  get  along  as  best  they  may. 
Certainly  we  ought  not  to  allow  desires  to  make  a  week 
end  showing  in  sales  blind  us  to  the  possibilities  for 
making  worthwhile  progress  in  interesting  housewives 
in  the  new  package.  If  national  advertising  schedules 
are  run  in  support  of  the  new  pack,  pressure  can  be 
brought  to  bear  on  the  main  theme  of  the  ad,  while  a 
line  may  point  out  the  virtues  of  the  tin  container  still 
in  the  hands  of  the  retail  trade  in  many  instances. 

A  mid- western  private  label  jobber,  as  many  readers 
know,  for  years  sloganed  the  housewives  of  his  terri¬ 
tory  with:  “See  it  in  glass  and  buy  in  tin.”  Many 
hundreds  of  thousands  of  cases  have  been  sold  on  the 
visual  test  as  suggested.  I  was  privileged  to  be  present 
at  the  first  showings  of  a  line  of  coast  fruits  packed  in 
glass,  I  saw  them  on  display  in  stores  having  but  little 
hopes  of  selling  anything  as  expensive,  and  heard  with 
pleasure  the  interested  comments  of  those  who  in  many 
instances  knew  nothing  from  personal  experience  about 
how  fine  California  fruits  even  looked  preserved,  to 
say  nothing  of  how  delightfully  they  taste.  Now  on 
account  of  the  Jap  and  his  designs  for  world  conquest 
the  lowliest  canner  forced  to  pack  his  foods  in  glass 
may  avail  himself  of  all  values  accrued  to  the  sale  of 
foods  in  glass  as  advertised  widely  for  years. 

Considerable  research  work  will  be  necessary  and 
much  field  exploration  before  we  will  know  what  we  do 
have  in  packing  in  glass  that  is  readily  exploitable  to 
the  trade  and  housewife  but  experience  will  soon  work 
that  out.  No  doubt  some  fruits  and  vegetables  at  leas 
had  better  be  displayed  out  of  the  rays  of  the  sun  as 
a  precautionary  measure  toward  preserving  longes  , 
their  fine  appearance.  Others  will  adapt  themselve? 
most  readily  to  the  best  display.  Still  others  will  hek 
sell  associated  foods  when  displayed  with  them  in  places 
in  store  arrangement  not  generally  used  for  the  displa. 
of  preserved  foods.  No  doubt  there  is  a  patriotic  aspec 
to  the  saving  of  broken  glass  so  that  it  may  be  readily 
reclaimed  just  as  there  is  to  the  cutting  out  both  end 
of  a  tin  can,  squashing  the  cylinder  flat  with  your  het 
and  helping  to  save  scrap  for  smashing  the  Jap.  Thi 
information  ought  to  be  incorporated  in  a  cylinder  t 
be  placed  in  the  shipping  case  at  least. 

What  is  more  important,  however,  is  the  quiet  worl 
you  do  with  distributors  in  persuading  them  to  mei 
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chandise  your  foods  packed  in  glass.  A  glance  through 
the  ads  in  a  city  of  300,00  on  the  day  before  the  Fourth 
of  July  did  not  show  that  a  single  distributor  took  any 
space  to  acquaint  his  customers  with  the  fact  he  had 
preserved  foods  for  sale  in  glass.  It’s  all  well  and  good 
that  you  feel  you  are  making  a  virtue  out  of  necessity 
in  packing  your  stuff  in  glass  but  in  goodness  name, 
don’t  adopt  the  attitude  that  it’s  a  makeshift  at  best  and 
you  will  soon  go  back  to  tin.  You  may  not  pack  the  old 
fashioned  way  for  years  and  then  where  will  you  be  if 
you  are  bashful  about  crying  aloud  the  virtues  of  packs 
in  glass.  Why,  you’ll  be  behind  the  eight  ball  and  no 
mistake ! 

Some  may  be  fortunate  enough  to  be  able  to  pack  items 
new  to  their  line.  These  will  do  most  to  gain  a  position 
for  themselves  if  you  treat  such  as  something  you  have 
been  working  on  for  some  time,  something  you  always 
intended  packing  and  surely  something  of  which  you 
are  proud.  Forget  about  the  brand  for  which  customers 
are  clamoring  in  vain  and  center  your  efforts  on  plac¬ 
ing  your  new  items  on  a  sound  foundation  of  consumer 
acceptance  following  that  of  the  retail  distributor. 
Gain  the  attention  of  the  retailer  in  the  way  to  which 
you  have  been  accustomed.  Likewise  that  of  the  broker. 
If  your  output  is  so  small  you  need  to  depend  altogether 
on  brokers,  they  will  do  a  good  job  for  you  if  you  have 
the  right  sort.  Get  them  if  you  are  not  fortunate 
enough  to  have  them  at  present.  Tie  fast  at  once  to 
those  who  accept  your  offerings  as  something  in  which 
they  are  interested  and  can  sell. 

AN  IDEA — The  majority  of  food  preserved  in  glass 
is  so  attractive  fruit  canners  can  make  a  point  of 


“Serve  ’em  in  the  glass  container.”  Get  a  vogue  for 
this  started  and  you’ll  be  surprised  at  the  acceptance 
it  will  have.  And  you’ll  be  more  surprised  at  the  favor¬ 
able  comment  at  meals  where  such  service  is  given. 

Your  job  from  now  to  the  end  of  the  duration  will 
be  to  do  the  best  you  can  in  selling  with  what  you  have 
available.  If  you  have  nothing  but  good  will,  do  a 
deuce  of  a  good  jog  selling  good  will.  Warehouse 
salesmen  in  many  wholesale  houses  grab  each  shipment 
of  gum  as  it  arrives  and  parcel  it  out,  three  boxes  at 
a  time,  to  valued  customers.  Nescafe  is  in  the  same 
boat  but  salesmen  for  each  are  still  calling  on  their 
customers,  building  good  will  (No  charge  for  the 
plug!)  The  canner  who  is  building  a  new  business 
on  a  new  article  will  have  to  work  as  hard  as  ever  or 
ought  to,  in  soundly  establishing  his  brand.  In  good 
times  or  bad,  there  is  no  substitute  for  hard  work  and 
lasting  effort. 

Seize  on  the  obvious  that  commends  your  new  pro¬ 
duct  to  the  trade  and  housewives  where  you  are 
attempting  to  sell  it,  and  plug  that  feature  or  features 
until  the  cows  come  home  in  the  shape  of  bigger  and 
more  frequent  orders.  Bury  your  manufacturing  and 
“ceiling”  troubles  in  a  mountain  of  sales  effort  on  the 
newcomer  to  your  sales  family  and  you’ll  be  healthier 
and  happier,  to  say  nothing  of  richer,  too  1  Headlines 
in  the  daily  press  will  scream  encouragement  and  wail 
disaster  on  the  battle  front,  but  you’ll  be  best  off  if  you 
are  busy  in  trying  to  establish  some  new  item  to  take 
the  place  of  some  you  may  have  to  discontinue  or  with¬ 
hold  from  your  regular  customers. 


Prices  on  request. 

AYARS  IVEACHINE  CO.,  Salem,  New  Jersey 


TOMATO  and  CITRUS 

JUICE  FILLER 


Used  by  leading  Manufacturers 
for  filling  Tomato  and  Citrus 
Juice,  also 


jyiUUi^ 

Tomato  Pulp  and  Puree,  Clecu  Soups  etc. 


Fruits,  String  Beans,  Beets,  etc. 


Has  no  air  vent  stems  to  damage  fruit.  Designed  for  high 
speed.  Belt  drive  or  direct  connected.  Fills  absolutely 
accurate.  No  Can  No  Fill.  Rapid  Valve.  Built  in  three 
sizes;  Eight  Valve,  Twelve  Valve  and  Sixteen  Valve. 
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ALMANAC 


It  contains  the  answer  to  most  any 
question  you  want  to  know  about 
the  packs,  acreage,  yields,  laws, 
regulations,  labeling  requirements, 
grades  and  Where  To  Buy  your 
needs  etc.  Learn  to  use  it — you'll 
be  surprised  at  its  thoroughness. 


Patented 


using  a  combination  of  accurately  spaced  rods 
and  our  "curtain  of  water  with  the  jet  effect"  is 
the  one  way  that  corn  can  be  washed  absolutely 
clean  and  not  lose  any  milk  or  flavor  out  of  the 
corn.  The  result  is  a  good,  clean,  full-flavored 
pack  that  will  command  top  prices. 

Let  ua  tell  you  about  it. 

THE  SINCLAIR-SCOTT  COMPANY 

"The  Original  Grader  House” 

BALTIMORE,  MARYLAND 


THE  CANNING  TRADE 

20  South  Gay  Street,  BALTIMORE,  MARYLAND 


AND  BALANCED  WITH  YDUR 

HIGH  SPEED  LINE 


The  Berlin  Chapman  Screw  Type  Finisher  or  Ex¬ 
tractor  is  particularly  adaptable  to  citrus  juices, 
tomato  juice,  purees,  light  pastes,  etc.  Adjustment 
is  simple,  by  the  hand  wheel  shown  on  the  end.  All 
Stainless  Steel  or  Monel  Metal  where  parts  contact 
food,  depending  on  the  foods  handled. 

All  welded  stainless  steel  construction,  with  no 
porous  castings  used. 

Direct  motor  or  belt  drive.  For  variable  speeds,  a 
motor  driven  belt  drive  can  be  had.  Screens  may 
be  had  with  any  practical  size  holes. 

2  sizes:  7  inches,  capacity  15  to  25  gal.  per  minute. 
9  inches,  capacity  30  to  40  gal.  per  minute.  Capaci¬ 
ties  are  sufficient  for  complete  lines  and  the  large 
size  is  balanced  with  your  high  speed  line. 

Write,  Berlin  Chapman  Co.,  Berlin,  Wis. 


CHAPMAN 


BERLIN  CHAPMAN 

SCREW  TYPE  FINISHER 
OR  EXTRACTOR 


THE  CANNING  TRADE 


THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Rulings  Continue  to  Be  the  All-Important 
Feature — Selling  and  Prices  Will  Take  Care 

of  Themselves — If  Only  You  Have 
the  Goods! 

THE  GRIST  MILL — As  the  primary 
food  provider  for  our  armed  forces, 
and  for  our  allies,  and  for  our  oven 
people,  you  canners  stand  at  the 
top  of  the  list.  Before  this  big 
scrap  has  been  finished  the  canned 
foods  industry,  with  all  its  related 
lines,  will  be  the  one  solitary  indus¬ 
try  standing  not  only  untouched 
but  considerably  augmented  and 
enlarged,  and  with  the  full  back¬ 
ing  and  the  blessing  of  the  United 
Nations.  Analyze  that  carefully 
and  you  will  see  the  point.  And  it 
is  not  exaggerated. 

For  that  reason,  and  because  we 
offered  our  unreserved  services  to 
our  Government  to  get  to  the  can¬ 
ners,  and  the  industry  generally, 
every  bit  of  information,  orders  or 
rulings  as  quickly  as  issued — and 
as  issued  in  detail,  not  summarized 
nor  as  our  own  interpretation — our 
issues  all  this  year  have  been  filled 
with  these  details.  You  cannot  but 
have  noted  the  mass  of  this  matter, 
and  you  have  another  example  of 
it  in  this  present  issue.  And  if  you 
have  ever  ordered  a  job  of  printing 
you  readily  realize  at  what  heavy 
expense,  in  typesetting,  imposing 
and  printing,  to  say  nothing  of 
mailing.  We  are  not  seeking  to  pat 
ourselves  on  the  back,  but  we  have 
had  and  are  having  a  very  heavy 
increase  in  the  number  of  readers, 
and  we  want  them,  as  well  as  our 
old  readers,  to  understand  why  the 
issues  are  given  over  to  war  in¬ 
struction  matters,  to  the  almost 
total  exclusion  of  the  usual  twad¬ 
dle,  as  publishers  call  the  miscel¬ 
laneous  matter.  Some  may  miss 
the  detailed  market  prices  and 
comments,  but  all  of  you  know  that 
there  has  been  no  market — that 
could  be  reported — for  months,  or 
at  least  since  the  price  ceilings. 

It  would  make  our  job  far  easier 
if  markets  and  trading  were  nor¬ 


mal.  Where  for  years  on  end  it 
was  our  pleasure  to  acquaint  our 
readers  with  the  prevailing  market 
conditions,  prices,  etc.,  now  we 
have  had  to  substitute  war-time 
information,  as  being  the  all  im¬ 
portant  matter.  “Normal”  means 
business  as  usual,  and  during  war 
— this  war  of  all  others — that  is 
out  for  the  duration.  As  a  fact  the 
market  is  an  individual  matter  for 
each  one  of  you:  (a)  taking  care 
of  the  Government  requirements, 
first  and  before  all  others ;  and  (b) 
your  prices  are  your  prices  and  not 
what  any  other  canner,  or  buyer, 
or  “the  market”  may  set.  Much 
less  whether  or  not  they  suit  the 
buyers,  either  wholesale  or  retail. 
For  the  first  time  in  your  life  you 
are  free  to  figure  your  costs,  and 
put  a  price  on  any  surplus  you  may 
have,  to  suit  yourself.  That  is 
strictly  true,  but  there  is  just  one 
reservation:  if  you  try  to  put  too 
heavy  a  profit  on  that  price  you 
will  run  into  difficulties.  But  we 
believe  that  not  one  of  you  will 
wish  to  do  that — not  under  the  cir¬ 
cumstances.  If  you  get  your  money 
back,  with  a  very  small  profit,  you 
will  be  doing  yourself  and  your 
country  a  war  service  of  the  high¬ 
est  order  —  immeasurably  better 
than  fellow  canners  in  conquered 
countries  are  doing,  if  you  need  a 
reminder.  Along  that  line  read 
the  editorials  in  this  issue. 

We  are  happy  to  serve  our  read¬ 
ers  in  this  manner,  because  we 
know  we  are  giving  them  what 
they  want — ^that  they  deeply  appre¬ 
ciate  it.  We  have  been  asked  why 
we  do  not  advance  the  subscription 
rate  to  $5.00  per  year,  for  instance, 
as  that  would  help  pay  the  heavier 
costs.  But  the  advertisers  have  al¬ 
ways  made  this  service  possible  to 
you,  as  everyone  knows,  and  if 
they  were  awake  to  the  position  of 
this  industry,  come  what  may, 
every  one  of  them  would  continue 
to  keep  in  front  of  you  readers,  and 
every  firm  making  anything  that 
the  industry  could  use,  would  join 
with  them — even  those  firms  which 
never  before  looked  at  this  great 
and  important  industry.  It  is  not 


a  credit  to  the  intelligence  of  these 
supply  men  to  have  to  say  this. 
They  are  filled  up  with  orders  now, 
but  they  and  their  business  can  be 
forgotten  between  two  days,  and 
this  they  ought  not  allow  to  hap¬ 
pen.  It  is  just  that  they  do  not 
think,  for  the  costs,  as  they  well 
know,  are  not  heavy ;  they  have  the 
money,  and  the  small  investment — 
in  good  will — would  pay  big  divi¬ 
dends  for  years  to  come. 

HAPPENINGS  —  The  week  -  end 
emination  this  time  was  the  ceiling 
on  canned  fruits.  You  have  this 
in  this  issue.  It  seems  involved, 
but  a  little  study  shows  it  is  not. 
We  understand  the  Coast  sees  its 
way  clearly  and  is  getting  busy, 
where  it  can  take  orders  safely 
without  endangering  the  supplies 
for  the  armed  forces. 

The  fish  packs  have  been  be¬ 
spoken  by  the  Government,  but  the 
following  has  just  come  through, 
and  since  this  is  AMA  buying  we 
take  it  that  it  is  for  Lease-Lend, 
not  for  the  armed  forces.  We 
quote : 

Washington,  July  8,  1942. 

The  Agricultural  Marketing  Ad¬ 
ministration  announced  today  that 
beginning  Monday,  July  13,  and 
every  week  thereafter  until  further 
notice,  it  will  buy  all  the  canned 
mackerel  offered  by  the  industry  at 
prices  not  exceeding  $1.75  per  dozen 
of  1  pound  cans.  AMA  in  late  May 
was  allocated  the  entire  1942  pack 
by  WPB. 

This  announcement  supersedes  one 
previously  made  under  which  AMA 
bought  mackerel  on  an  offer  and 
acceptance  basis.  Since  March,  1941, 
AMA  has  purchased  about  6,216,000 
pounds  of  canned  mackerel  for 
Lend-Lease  shipment. 

There  have  been  issued  stand¬ 
ards  for  canning  freestone  and 
cling  peaches,  showing  some 
changes  from  former  ones.  It  is 
understood  many  are  canning 
peaches  this  year  for  the  first  time. 
It  might  be  well  to  write  United 
States  Department  of  Agriculture, 
Agricultural  Marketing  Adminis¬ 
tration,  Washington,  D.  C.,  of 
which  Mr.  Paul  M.  Williams  is  in 
charge  of  this  branch,  for  a  copy 
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of  these  Standards  for  Grades,  if 
you  are  packing  or  intend  to  pack 
some  peaches. 

Not  much  market  “Review”  in 
this?  Nope,  but  isn’t  this  better 
than  market  dope?  In  the  follow¬ 
ing  market  reports  you  get  much 
of  the  style  you  have  become  ac¬ 
customed  to,  and  that  ought  to  suit. 

NEW  YORK  MARKET 

Activity  Expected — Buyers  Becoming  Anxi¬ 
ous  —  Some  Tomato  Prices  —  Bean  Prices 
$1.00 — Pea  Canners  Figuring  Government 
Requirements  —  Canning  Peaches  in  the 

South — The  Prices — Fruits  Cleaning 
Up — Sardines  Wanted. 

By  “New  York  Stater” 

New  York,  July  10,  1942. 

THE  SITUATION — Announcement 
this  week  by  the  Office  of  Price 
Administration  of  the  formula  to 
be  used  in  pricing  the  1942  pack  of 
canned  fruits  gives  promise  of 
opening  up  trading  on  West  Coast 
packs,  but  such  activity  has  not  yet 
become  apparent.  The  pricing  for¬ 
mula  sets  as  the  basis  the  average 
price  on  spot  sales  during  the  first 
60  days  of  the  1941  season.  Can¬ 
ners  are  busy  digesting  this  for¬ 
mula  and  accompanying  conditions. 
Insofar  as  distributors  were  con¬ 
cerned,  buyers  were  marking  time 
on  most  lines  pending  further  can- 
ner  offerings.  The  features  of  the 
week  were  continued  small-lot  buy¬ 
ing  of  California  canned  fruits,  a 
firming-up  in  the  position  of  south¬ 
ern  green  beans,  and  a  heavy  (and 
as  yet  unsatisfied)  demand  for  new 
pack  sardines. 

THE  OUTLOOK — With  shortages 
of  many  types  of  canned  foods  for 
the  civilian  trade  definitely  indi¬ 
cated  for  the  coming  season,  dis¬ 
tributors  are  anxious  to  get  their 
inventories  adjusted  as  soon  as 
possible.  There  is  considerable 
buying  demand  dammed  up,  ready 
for  release  when  representative 
lists  of  canner  offerings  are  avail¬ 
able,  distributors  naturally  being 
anxious  to  protect  their  competi¬ 
tive  position,  particularly  on  priv¬ 
ate  label  lines,  to  as  great  a  degree 
as  possible. 

TOMATOES — A  little  buying  in¬ 
quiry  was  reported  during  the 
week,  with  2s  seemingly  estab¬ 


lished  at  $1.05  in  resale  trading, 
which  price  is  10  cents  over  the 
quotation  at  which  business  on  new 
pack  has  been  booked.  California 
canners  are  quoting  standards  on 
the  basis  of  821/^  cents  for  Is,  97^2 
cents  for  2s,  $1,221/2  and  upwards 
for  21/^s,  and  $4.75  for  10s,  with 
fancy  solid  pack  at  $1.10  for  Is, 
$1.20-$1.25  for  2s,  $1.60-$1.65  for 
21/2S,  and  $5.50  for  10s,  all  f.o.b. 
cannery  or  common  shipping  point. 
Midwest  spot  markets  are  cleaned 
up,  and  while  a  little  s.a.p.  business 
is  being  booked,  canners  generally 
have  not  as  yet  come  out  with 
prices  on  their  1942  packs. 

BEANS  —  With  stocks  of  green 
beans  lighter  and  costs  rising, 
packers  in  the  Tri-States  generally 
have  gone  to  a  $1.00  basis  for  stan¬ 
dard  cut  green  stringless  beans, 
which  is  10  cents  over  prices  at 
which  business  was  recently  taken 
on  an  f.o.b.  cannery  basis.  Packers 
are  firm  at  $1.10  and  upwards  on 
extra  standards.  Some  business  on 
new  pack  standard  wax  beans  at 
around  $1.20  is  reported  to  have 
been  placed. 

PEAS — Reports  from  the  South 
indicate  that  the  pack  of  sweets 
did  not  come  up  to  expectations, 
from  a  volume  standpoint.  Can¬ 
ners  are  not  liberal  sellers,  and  are 
expected  to  withhold  general  offer¬ 
ings  until  they  determine  just  how 
much  of  their  pack  can  be  sold  to 
the  Government  at  the  guaranteed 
price  of  $1.10  per  dozen  net  for 
standard  4s  or  pod  run.  It  was 
reported  in  the  local  market  that 
some  standard  Alaskas  had  been 
offered  here  during  the  week  at 
$1.10,  cannery,  but  little  trading 
was  reported. 

ASPARAGUS  —  While  there  is  a 
good  deal  of  dickering  going  on  be¬ 
tween  canners  and  distributors  on 
new  pack  asparagus,  the  trading 
impasse  continues  to  hold.  Dis¬ 
tributors  in  most  instances  cannot 
handle  this  season’s  pack  within 
their  ceiling  limitations. 

CORN — Little  trading  interest  is 
reported  in  corn  at  the  moment, 
and  the  trade  is  content  to  mark 
time  on  this  item  until  the  packing 
season  is  actually  at  hand.  No  price 
changes  are  reported. 


SOUTHERN  PEACHES  —  Reports 
from  many  sections  of  the  South 
indicate  that  canners  who  have  not 
hitherto  packed  peaches  will  have 
runs  on  this  fruit  during  the  cur¬ 
rent  season,  the  packing  “belt” 
extending  all  the  way  down  the 
Coast  to  Florida,  where  at  least  one 
citrus  cannery  will  run  on  free¬ 
stones.  A  well-known  Georgia 
canner  this  week  announced  open¬ 
ing  prices  on  peaches  as  follows: 
15-ounce  tins,  in  light  syrup,  halves 
or  sliced,  871/)  cents;  2s  halves 
$1.15;  2V2S  halves,  $1.43  V2;  10s 
halves,  $4.95;  2s  halves  in  water, 
871/^  cents;  2V^s  halves  in  water, 
$1.20;  10s  solid  pack,  $5.25,  all 
f.o.b.  cannery,  with  sales  subject 
to  packer’s  final  confirmation  and 
also  subject  to  any  Government 
requisition  for  all  or  any  part  of 
the  canner’s  pack. 

CALIFORNIA  FRUITS  —  A  little 
clean-up  business  on  peaches  and 
pears,  as  well  as  ready-to-eat 
prunes,  was  reported  on  carryover 
stocks  this  week.  Canners’  assort¬ 
ments  are  badly  depleted,  and 
many  packers  are  withdrawn  on 
most  items.  Canner  quotations  on 
representative  fruit  items,  all 
choice  quality  2y^s,  are  as  follows: 
Apricots,  $1.95;  Cherries,  $2.75; 
Peaches,  $2.05;  Pears,  $2.25;  all 
f.o.b.  canneries.  Packers  are  ex¬ 
pected  to  take  action  any  day  now 
in  naming  prices  on  their  1942 
packs,  but  are  still  struggling  with 
their  growers  on  purchase  prices 
for  canning  fruits,  and  devoting  a 
great  deal  of  their  time  and  atten¬ 
tion  to  the  recruiting  of  sufficient 
labor  to  keep  the  fruit  moving  and 
the  canneries  operating.  The  same 
conditions  prevail  in  the  Northwest. 

CITRUS — There  was  no  change  re¬ 
ported  in  the  position  of  canned 
citrus  this  week.  A  little  jobbing 
inquiry  is  reported  on  juice,  but 
segments  appear  to  be  neglected  at 
the  moment. 

SARDINES — There  is  an  active  de¬ 
mand  for  new  pack  Maine  sardines, 
with  considerable  business  booked 
tentatively  pending  release  by  the 
Government  of  stocks  from  the 
new  pack.  The  market  is  quoted 
at  $5.00  for  quarter  keyless  and 
$6.00  for  quarter  key  cartons.  Re¬ 
sale  trading  is  reported  here  this 
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week  on  California  No.  Is  oval  on 
the  basis  of  $5.75. 

SALMON — June  30  holdings  of 
salmon  by  packers  were  down  to 
11,324  cases,  of  which  pinks  ac¬ 
counted  for  3,492  cases.  Stocks  of 
reds  reported  unsold  in  canners’ 
hands  were  only  68  cases.  Mean¬ 
while,  little  news  is  coming  from 
Alaska  with  regard  to  the  progress 
of  the  new  pack,  and  the  market  is 
at  a  standstill,  with  the  exception 
of  limited  trading  at  resale. 

TUNA — Distributors  were  show¬ 
ing  interest  this  week  in  offerings 
of  new  pack  tuna  from  the  coast 
at  $13.50  for  lightmeat  standard 
halves,  f.o.b  coast.  Other  canned 
fish  items  were  in  light  supply,  and 
prices  ruled  largely  nominal,  with 
jobbers  looking  to  the  resale  mar¬ 
ket  for  small  lots  to  take  care  of  the 
immediate  demands  of  their  retail 
trade. 


CHICAGO  MARKET 

Canners  at  Production  Period — Buyers  More 
Realistic — Wisconsin  Pea  Pack  Disappoint¬ 
ing  —  Coverment  Shows  Consideration  — 
Some  Future  Tomato  Prices — Corn  Quiet 
— Trade  Must  Take  Fancy  Beans — Citrus 
Prices  Moving  Up — The  Resident 
Sales  Agent 

By  “Illinois” 

Chicago,  July  10,  1942. 

ALL  OUT  FOR  VICTORY! — Leaders 
of  industry,  thousands  of  them,  are 
working  shoulder  to  shoulder  with 
labor.  When  President  Roosevelt 
mentioned  last  year  the  number  of 
tanks,  airplanes,  ships  and  other 
combat  machines  that  were  sched¬ 
uled  to  be  produced  this  year,  many 
said  the  figures  were  fantastic.  The 
President’s  goal  will  be  reached 
much  sooner  than  was  planned! 
The  only  way  this  progress  could 
have  been  made  was — through  the 
cooperation  of  management  and 
labor.  The  President  of  Boeing 
said : 

“Our  men  are  typical  of  Ameri¬ 
can  workers.  They  like  to  see 
things  rolling.  They  want  a  part 
in  the  war  effort.  The  best  thing 
to  build  production  morale  is  pro¬ 
duction.” 


Those  stirring  words  should  be 
kept  well  in  mind  by  every  canner, 
now  that  the  busy  canning  season 
is  on.  Remember,  we  are — All  Out 
for  Victory! 

GENERAL  SITUATION — Consumer 
demand  continues  the  feature  of 
food  distribution.  Publicity  in  the 
daily  press  has  undoubtedly  aided 
therein. 

The  15%  puncture  in  the  price 
ceiling  for  fruits,  both  canned  and 
dried,  was  received  by  the  trade 
in  a  joyful  way  and  helped  a  great 
deal  to  diminish  the  pessimism 
that  ruled  the  past  two  months. 

THE  FORWARD  LOOK — With  re¬ 
tailers’  stocks  having  been  substan¬ 
tially  lessened  during  May  and 
June,  and  with  jobbers  having  had 
little  or  no  opportunity  to  replenish 
their  holdings,  certainly  there  is  a 
great  latent  buying  power  that 
soon  will  manifest  itself.  Indeed 
that  power  would  have  developed 
ere  this  but  for  the  confusions  due 
to  price  ceiling  regulations  and  the 
varied  other  Government  orders. 
Some  buyers  had  looked  at  the  pre¬ 
season  vegetable  reports  and  the 
good  condition  of  all  fruit  crops  as 
providing  ample  for  civilian  need 
even  after  the  Lend-Lease  and 
Armed  Forces  took  their  bits  but 
with  the  U.S.A.  increasing  the 
requisitioned  percentages,  those 
distributors  have  begun  to  think 
more  seriously  of  protecting  their 
wants. 

PEAS — Wisconsin  is  a  big  State. 
When  it  comes  to  pea  production, 
it  is  divided  into  some  four  or  five 
sections  or  districts.  Weather  con¬ 
ditions  that  might  be  applicable 
to  one  or  two  districts  are  not  al¬ 
ways  applicable  to  the  others.  Be¬ 
cause  of  that,  reports  reaching  the 
trade  are  at  times  confusing  and 
the  majority  of  buyers  have  diffi¬ 
culty  in  appraising  the  true  situa¬ 
tion. 

Take  the  State  as  a  whole  and 
the  total  pack  this  year  will  not  be 
as  large  as  was  hoped  for,  and  the 
quality,  particularly  in  the  early  or 
Alaska  variety,  not  as  nice  as  was 
expected.  The  Sweet  or  late  varie¬ 
ties  are  still  more  or  less  in  the 
making  and  with  favorable  grow¬ 
ing  conditions  from  now  on,  the 
result  should  be  satisfactory. 


Canners  are  still  slow  in  naming 
prices.  S.A.P.  and  memorandum 
orders  booked  earlier  in  the  year, 
are  being  taken  care  of  first,  and 
then  if  the  canner  feels  he  will  have 
any  more  to  sell,  then  he  names  the 
prices  generally. 

In  Wisconsin,  the  Armed  Forces 
were  known  to  have  as  first  pref¬ 
erence,  Ex.  Stand.  No.  3  sieve 
Alaskas.  Now  it  is  stated  that  in 
order  to  give  distributors  more  or 
less  of  a  “break”,  75%  of  the  35 /V' 
that  is  to  be  set  aside,  will  be  of 
this  first  preference,  and  the  bal¬ 
ance  2nd  or  3rd  preference. 

TOMATOES — A  few  Indiana  toma¬ 
to  canners  have  named  future 
prices  on  the  basis  of  the  figures 
outlined  in  this  column  last  week. 
Reports  have  it  that  the  crop  here 
in  the  Central  West  is  proceeding 
under  favorable  conditions. 

Some  No.  2'%  standard  tomatoes 
on  the  spot  were  sold  at  $1.45. 
No.  2  tin  standard  tomatoes,  as  well 
as  No.  2  tin  extra  standard  are 
quite  scarce  and  most  sales  are  be¬ 
tween  second  hands. 

CORN — A  quiet  market  on  both 
spot  and  future  corn  prevails. 
There  is  very  little  spot  corn  left 
in  canners’  hands.  Future  corn 
quotations  have  been  sparingly 
made  but  details  as  to  what  these 
were  or  how  the  trade  received 
same,  are  lacking. 

GREEN  AND  WAX  BEANS — Prices 
on  1942  packing  from  Wisconsin 
and  Michigan  canners  were  expec¬ 
ted  to  reach  the  trade  before  the 
present  week  is  over.  A  prominent 
Wisconsin  bean  canner  has  bulle¬ 
tined  his  customers  that  as  he 
never  packed  to  exceed  25%  of 
standard  and  extra  standard  beans 
and  as  the  Government  has  asked 
him  to  set  aside  35%  of  those 
grades,  his  customers  should  not 
look  to  him  for  anything  but — 
Fancy. 

BERRIES  —  Strawberries  were 
more  or  less  of  a  “fizzle”  in  many 
producing  sections  this  year.  A 
New  York  State  canner  announced 
prices  on  Black  Raspberries  of: 
No.  2  tin  40  deg.,  $2.10  factory; 
No.  10  tin  Water,  $8.50.  Black 
Raspberries  promise  a  good  crop 
in  Michigan.  Columbian  Red  Rasp- 
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berries  have  not  yet  been  offered 
from  New  York  State. 

The  Blueberry  situation  is  get¬ 
ting  tight.  Spot  Stocks  are  prac¬ 
tically  depleted  as  distributors 
realize  they  will  have  but  little  new 
pack. 

CALIFORNIA  FRUITS — Well  posted 
distributors  here  say  activity  will 
soon  rule  in  apricots,  peaches,  fruit 
cocktail,  and  pears.  Some  feeling 
out  prices  on  apricots  have  been 
quoted  but  no  business  resulted. 
One  prominent  California  canner 
named  prices  on  1942  pack  Royal 
Anne  Cherries. 

The  report  of  the  15%  boost  in 
ceiling  prices  on  canned  fruits 
developed  active  trading  on  what 
limited  spots  were  available. 

CITRUS  FRUITS — No.  2  Fancy 
grapefruit  sections  in  Florida  are 
now  commanding  $1.25  to  $1.30, 
factory.  No.  2  tin  Grapefruit  Juice 
was  quoted  sparingly  at  95  cents 
with  No.  404  at  $2.25.  Citrus  Juices 
of  all  kinds,  both  in  Florida  as  well 
as  Texas,  are  so  scarce  that  it  is 
difficulte  to  locate  any  sizeable 
blocks. 

The  Tin  Conservation  Program 
makes  it  highly  improbable  that 
any  Blended  or  Orange  Juices  will 
be  packed  at  all  next  season  and 
possibly  only  a  small  percentage 
of  Grapefruit  Juice. 

PINEAPPLE — Hawaiian  Pineapple 
Co.  took  new  business  during  the 
past  week  but  on  an  allotment  plan. 
A  dozen  different  distributors  in¬ 
terviewed  said — they  were  unable 
to  secure  what  they  wanted.  The 
prices  quoted  were  the  same  as  on 
the  Hawaiian  Company’s  last  list 
issued  in  January  of  this  year.  The 
No.  10  tin  Fancy  Sliced  in  Syrup 
as  well  as  No.  10  Fancy  Crushed 
in  Syrup,  are  subject  to  Govern¬ 
ment  requirements.  No.  10  tin 
Fancy  Crushed  in  Juice  was  quoted 
at  $7.00  f.o.b.  Honolulu.  In  the 
face  of  that,  considerable  business 
continues  to  be  booked  on  Cuban 
No.  10  Crushed  at  $9.00  f.o.b.  New 
Orleans. 

CHERRIES — R.S.P.  Frozen  market 
opened  up  during  the  past  week 
with  considerable  volume  or  busi¬ 
ness.  The  general  quoted  prices 
were  R.S.P.  in  barrels  81/4  cents 


and  30  lb.  tins  at  9  cents.  Canners 
of  R.S.P.  Cherries  quoted  No.  2 
R.S.P.  water,  $1.50  factory;  No. 
10  R.S.P.  water,  $7.50  factory. 

THE  RESIDENT  SALES  AGENT — 
(See  last  issue)  “The  smaller  man¬ 
ufacturer,  with  necessarily  limited 
production  and  income,  is  excluded 
from  the  possibility  of  employing 
a  direct  sales  force.  This  is  par¬ 
ticularly  true  with  respect  to  those 
who  manufacture  highly  competi¬ 
tive  commodities,  such  as  canned 
foods,  dried  fruits,  etc.  Where  the 
production  of  the  manufacturer’s 
plant  is  definitely  limited  by  grow¬ 
ing  seasons,  and  by  the  area  from 
which  a  supply  of  raw  material 
may  be  drawn  in  prime  condition 
for  processing,  the  percentage  of 
sales  cost  must  be  held  down  to  the 
absolute  minimum.  Especially  is 
this  true  in  the  case  of  those  com¬ 
modities  wherein  competion  is  keen 
and  the  tendencies  of  the  markets 
are  to  fluctuate  greatly  and  fre¬ 
quently. 

(to  be  continued) 


CALIFORNIA  MARKET 

Price  Situation  Clearing  Rapidly  —  Past 
Performances  of  Buyers  Studied  and  Re¬ 
corded — Asparagus  Pack  Finished;  Equals 
’40  Pack — All  Green  Shows  Big  Increase — 
The  Prices  —  Cherries  Through,  Apricots 
Begin  —  Only  No.  1  Peaches  Will  Be 
Canned — Spinach  Prices  Moving 
Up^Tomato  Prices  Higher. 

By  “Berkeley” 

San  Fransisco,  July  10,  1942. 

CLEARING — The  price  situation 
on  canned  fruits  and  vegetables 
is  clearing  rapidly  and  lists  that 
have  been  long  delayed  are  expected 
to  make  an  appearance  within  a 
few  days.  An  active  market  would 
seem  to  be  in  sight,  with  Govern¬ 
ment  agencies  absorbing  such  a 
large  part  of  the  packs  that  have 
been  made  and  those  that  are  plan¬ 
ned.  Stocks  in  first  hands  are  very 
light,  with  the  carryover  in  no  line 
large  enough  to  have  any  appreci¬ 
able  effect  on  the  market.  In 
recent  months,  canners  have  been 
going  over  all  orders  booked  during 
recent  years  and  have  these  ar¬ 
ranged  for  ready  reference.  When 


prices  on  new  pack  are  named,  and 
business  is  solicited,  they  will  b'; 
able  to  allot  available  goods  t? 
buyers  on  the  basis  of  former  pur¬ 
chases,  thus  giving  all  an  equal 
opportunity. 

ASPARAGUS — The  asparagus  can¬ 
ning  season  came  to  an  end  June 
30,  with  a  total  output  of  2,255,598 
cases,  as  reported  by  the  Asparagus 
Advisory  Board  of  which  W.  S. 
Everts  is  managing  agent  and 
secretary.  The  pack  of  White 
amounted  to  1,401,361  cases  and 
that  of  All-Green  854,237  cases. 
Last  year  the  total  pack  amounted 
to  but  1,573,704  cases,  and  that  of 
1940  reached  2,184,050  cases.  The 
feature  of  the  pack  just  completed 
was  the  large  size  of  the  pack  of 
All-Green,  which  was  more  than 
300,000  cases  larger  than  the  packs 
of  the  two  preceding  years. 

Tentative  opening  prices  on  1942 
asparagus  were  brought  out  under 
date  of  July  1  by  Parrott  &  Co. 
Attention  was  directed  to  the  fact 
that  these  prices  represent  the 
firm’s  ceiling,  and  to  the  further 
fact  that  there  have  been  quite  a 
few  sales  made  of  late  around  these 
figures.  The  list  follows:  Natural 
Asparagus,  Picnic,  Mammoth  and 
Large,  $1.85 ;  Large  Blended,  $1.80 ; 
Medium  and  Small  Blended, 
$1,721/2,  and  Small,  $1.65.  No.  1 
Tall,  Mammoth  and  Large  Blended, 
$2.02.  No.  2  Tall,  Colossal,  Mam¬ 
moth,  Large,  and  Mammoth  and 
Large  Blended,  $2,671/4,  and  Me¬ 
dium  and  Small  Blended,  $2.57i/>. 
Center  Cuts  in  No.  2i/>  Round,  are 
priced  at  $1.02V4,  and  Soup  Cuts 
and  Tips  in  No.  10s,  $9.10.  All- 
Green  Asparagus  in  No.  2  Tails  is 
priced  at  $3.29  for  Colossal,  $3.24 
for  Mammoth,  $3.24  for  Large  anc^ 
$3.20  for  Medium  and  Small  Blend¬ 
ed.  Blended  in  Picnics  is  pricer 
at  $2.00,  with  Soup  Cuts  and  Tipr 
in  No.  10s  at  $10.75. 

CHERRIES — Cherry  packing  hat 
come  to  an  end  in  California  with¬ 
out  prices  being  named,  and  opera 
tions  are  now  under  way  on  thi- 
fruit  in  the  Pacific  Northwest 
Canners  paid  about  9  cents  a  pounc 
for  this  fruit  in  California. 

APRICOTS — The  packing  of  apri¬ 
cots  is  getting  under  way  in  the  Sai 
Francisco  Bay  district  where  the 
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)ulk  of  the  pack  is  made  and  where 
.he  fruit  is  of  the  highest  quality. 
The  price  to  be  paid  growers  is  near 
settlement,  but  there  are  some 
natters  pertaining  to  differentials 
0  be  worked  out.  For  example, 
growers  in  the  San  Francisco  Bay 
area  receive  more  for  their  fruit 
than  do  growers  in  the  lower  San 
Joaquin  Valley  or  Southern  Cali¬ 
fornia.  Large  quantities  of  fruit 
running  twelve  and  fourteen  to  the 
pound  are  grown  in  the  Bay  area, 
while  these  large  sizes  are  virtually 
unknown  elsewhere.  The  offer  of 
the  Agricultural  Marketing  Admin¬ 
istration  to  purchase  840,000  cases 
of  solid  pack  pie  apricots  for  lend- 
lease  distribution  at  $8.00  a  case, 
where  canners  pay  $70  (Note — 
Just  changed  to  $60.00)  a  ton  for 
fruit  delivered  at  the  cannery,  gave 
canners  a  cue  as  to  price  trends  and 
several  at  once  posted  offers  of  $60 
a  ton  roadside  for  canning  apricots. 
Canners  suggest  that  the  large 
quantity  of  solid  pack  pie  apricots 
wanted  by  the  Government,  or 
about  one  fourth  of  the  expected 
pack,  will  likely  cut  into  the  output 
of  nectar.  They  point  out  that  nec¬ 
tar  is  made  largely  of  the  same 
grade  of  fruit  that  goes  into  solid 
pack  pie. 

PEACHES — Cling  peach  interests 
have  arranged  a  marketing  agree¬ 
ment  and  the  California  State  De¬ 
partment  of  Agriculture  will  short¬ 
ly  announce  the  details.  Last  year 
the  canning  of  No.  2  fruit  was  per¬ 
mitted,  owing  to  the  light  crop,  but 
this  year  only  No.  1  fruit  will  be 
handled.  As  many  inexperienced 
pickers  will  be  in  the  orchards,  the 
colerance  for  culls,  which  was  5  per 
cent  in  1940,  has  been  increased  to 
iy~i  per  cent  this  year.  A  few 
\veeks  ago,  growers  were  asking 
$50  a  ton  for  their  fruit,  but  now 
vith  the  Government  suggesting 
ligher  prices  than  were  proposed, 
rrowers  have  raised  their  sights  to 
>60  a  ton. 

SPINACH  —  Holders  of  spring 
)ack  spinach  have  revised  their 
deas  on  prices,  and  sales  have  been 
nade  at  higher  than  the  lists  that 
lave  been  prevailing.  On  No.  2s 
he  lowest  quotations  seem  to  be 
1.15,  or  an  advance  of  5  cents, 
vhile  some  are  holding  for  $1,271/^. 


Corresponding  increases  have  been 
made  on  No.  2V2S,  with  quotations 
ranging  from  $1.40  to  $1.60.  No. 
10  is  still  to  be  had  at  $4.75,  but 
those  who  had  been  quoting  at 
$4.50  seem  to  be  out  of  the  market. 

TOMATOES — Some  items  in  the 
canned  tomato  list  have  advanced 
during  the  week.  Solid  Pack  re¬ 
mains  at  former  levels,  but  some 
items  in  Standard  are  quoted  high¬ 
er.  No.  Is  and  No.  2s  are  still  to 
be  had  at  82^0  cents  and  97 
cents,  respectively,  but  offerings  at 
5  cents  less  seem  to  have  disap¬ 
peared,  while  No.  2V2S  are  5  cents 
higher  at  $1.27(/2-  Standard  puree 
has  stepped  up  to  $4.25  from  a  re¬ 
cent  price  of  $3.85,  and  No.  10 
catsup  of  extra  standard  grade  is 
now  listed  by  some  at  $5.25,  or  a 
50  cent  advance.  Unsold  stocks  of 
tomatoes  are  in  the  hands  of  a  few 
packers,  many  large  operators  hav¬ 
ing  made  a  complete  cleanup. 

BERRIES  —  California  canners 
with  interests  in  the  Pacific  North¬ 
west  advise  that  they  have  com¬ 
pleted  their  packs  of  gooseberries 
and  that  the  strawberry  season  is 
rapidly  coming  to  a  close.  Activi¬ 
ties  are  now  centering  largely  in 
loganberries  and  raspberries. 

GULF  STATES  MARKET 

Crab  Production  Increased  —  Shrimp  and 
Oysters  Taken — The  Shrimp  Canned — Fall 
Season  May  Open  Next  Month. 

By  “Bayou” 

Mobile,  Ala.,  July  10, 1942. 

PRODUCTION  AND  SHIPMENTS  — 
Production  of  crabs  in  Louisiana 
decreased  this  past  week,  while 
production  of  other  sea  food  slight¬ 
ly  increased. 

There  was  less  fresh  cooked  crab 
meat  produced,  but  more  processed 
crab  meat. 

Fresh-cooked,  pasteurized  crab 
meat  is  winning  favor  with  con¬ 
sumers  and  there  were  5,000  lbs. 
produced  last  week.  The  New 
Orleans  and  lower  Mississippi 
river  area  in  Louisiana  is  the  only 
locality  in  this  section  producing 
processed  crab  meat  and  pasteur¬ 
ized  fresh-cooked  crab  meat. 


Principal  landings  were  as  fol¬ 
lows  : 

LOUISIANA — Shrimp,  4,551  bar¬ 
rels,  including  1,314  for  canning. 
Oysters,  698  barrels.  Hard  Crabs, 
542,530  lbs.  Processed  Crab  Meat, 
13,050  lbs. 

ALABAMA — Shrimp,  108  barrels. 
Hard  Crabs,  43,000  lbs. 

BILOXI — Shrimp,  224  barrels. 

GALVESTON  —  Shrimp,  362  bar¬ 
rels. 

Shrimp  sizes  landed  during  the 
week  were  generally  as  follows: 
New  Orleans  area:  Jumbo,  large, 
medium  and  small.  Houma  area: 
Large.  Morgan  City:  Jumbo. 
Alabama:  Jumbo  and  large.  Gal¬ 
veston  area:  Jumbo  and  large. 
Biloxi :  large. 

There  were  8,439  standard  cases 
of  shrimp  canned  in  the  week  end¬ 
ing  June  27,  1942,  which  brought 
up  the  total  pack  for  the  season  to 
838,019  standard  cases. 

During  the  week,  shrimp  sold  as 
follows:  Louisiana  (22-25)  25-28. 
Alabama  (45)  18(20)  28-29. 

There  was  44,230  lbs.  of  fresh- 
cooked  crab  meat  produced  in  this 
section  last  week,  which  is  from 
the  plants  reporting  as  there  are 
others  that  do  not  report. 

The  Fall  shrimp  season  may 
open  in  this  section  the  middle  of 
next  month,  provided  the  shrimp 
are  of  sufficient  size. 

The  conservation  law  prohibits 
the  catching  of  shrimp  smaller  than 
35  count  to  the  pound,  therefore 
the  shrimp  will  have  to  be  this  size 
and  larger,  before  trawling  in  the 
bays  is  allowed. 

CLEVENGER  APPOINTED  AMA 
DIRECTOR 

Merritt  A.  Clevenger,  who  has  been 
supervising  purchasing  representative  of 
the  Agricultural  Marketing  Administra¬ 
tion  for  the  Pacific  Coast  since  July  1, 
1940,  with  offices  at  San  Francisco, 
Calif.,  has  been  appointed  regional  direc¬ 
tor  for  both  the  purchasing  and  distribut¬ 
ing  branches  in  the  11  Western  States. 
Jonathan  Garst,  former  regional  direc¬ 
tor,  has  been  named  production  chief  of 
the  Food  Supply  and  Nutrition  Division 
of  the  Office  of  Co-ordinator  of  Inter- 
American  Affairs  and  will  leave  at  once 
for  South  America.  During  the  past 
year  the  agency  purchased  about  $100,- 
000,000  of  Western  foods  for  govern¬ 
mental  needs. 
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GRAMS  of  INTEREST 


ARMY  TAKES  THE  STEVENS 

Over  the  radio  this  morning,  Friday, 
June  10,  came  word  that  Uncle  Sam  has 
taken  over  until  June  30,  1943,  Chicago’s 
two  big  hotels,  The  Stevens  and  The 
Congress,  for  use  of  his  trainees.  These 
two  hotels  have  long  figured  most  promi¬ 
nently  in  the  Industry’s  National  Con¬ 
vention,  so  that  next  January’s  meeting 
is  now  a  wide  open  question. 


DONN  SEARLE  ENTERS  THE  BROKERAGE 
BUSINESS 

A  lot  of  friends  of  Bonn  A.  Searle 
made  through  his  former  connection  with 
Continental  Can  Company  as  Assistant 
Manager  of  Sales  of  Packers  Cans,  will 
be  glad  to  know  that  he  has  entered  the 
food  brokerage  business  at  Miami  Beach, 
Florida,  I’epi'esenting  the  Florida  canned 
citrus  industry  for  Eastern  Seaboard 
and  Mid-Westei’n  distidbution,  and  is  in 
position  to  serve  a  select  list  of  manu- 
facturei’s  in  the  Florida  trade  territory. 

Mr.  Searle,  as  well  as  his  brothers, 
have  long  been  associated  with  the  can¬ 
ning  business.  His  brother,  Thad  Searle, 
who  died  in  1936,  had  been  General  Sales 
Manager  of  Continental  Can  Company; 
F.  Gladden  Searle,  another  bi’other,  is 
now  Dii’ector  of  Sales  for  the  Crown 
Can  Company;  brother  Piatt,  is  head  of 
the  Searle  Brokei’age  Company  of  In¬ 
dianapolis;  and  C.  E.  Searle  is  Vice- 
President  of  the  Worthington  Pump  & 
Machinei'y  Corporation,  New  York. 

Nicely  located  in  Miami  Beach,  Mr. 
Searle  invites  any  of  his  friends  visiting 
that  resort,  to  make  his  office  their  head¬ 
quarters  during  their  stay. 


MINNESOTA  VALLEY  PROFITS 

Net  income  for  the  Minnesota  Valley 
Canning  Company,  Le  Sueur,  Minnesota, 
for  the  year  ending  March  31  is  placed 
at  $1,116,042  after  all  expenses  including 
Federal  and  State  income  taxes  of 
$1,569,759.  The  profit  is  equal  to  $15.40 
a  common  share  after  preferred  divi¬ 
dend  requirements.  This  compai’es  with 
$11.62  per  share  last  year. 


INDIANA  TECHNICIANS  CO  TO  SCHOOL 

About  fifty  students  availed  themselves 
of  the  opportunity  of  taking  mold  count 
training  during  the  Indiana  Technicians 
School  held  at  Purdue  June  10  through 
June  19.  The  school  this  year  was  one 
of  the  biggest  yet  held. 

PAPPAS  TO  OPERATE  JERSEY  CANNERY 

Clement  Pappas,  formerly  active  in 
the  management  of  Pappas  Brothers  & 
Gillies  Company,  Egg  Harbor  City,  New 
Jersey,  has  purchased  the  Mayhew  & 
Husted  plant  at  Cedarville,  New  Jersey, 
where  he  will  shortly  begin  operations 
canning  fruits  and  vegetables.  The  firm 
is  to  be  known  as  Clement  Pappas  & 
Company. 

WHITE  PACKING  COMPANY  EXPANDS 

The  White  Packing  Company,  Vienna, 
Georgia,  in  preparation  for  this  season’s 
pack,  last  fall  enlarged  their  factory  by 
the  addition  of  a  new  building  60x100 
feet.  Machinei-y  was  installed  to  handle 
Turnip  Greens,  Tomatoes  and  Cut  Beans, 
the  latter  two  items  being  new  lines  for 
the  company. 

INDIANA  CANNERY  BURNS 

Fire  destroyed  the  canning  factory  at 
Waterloo,  Indiana,  owned  by  Russell 
Eberly,  on  June  23,  with  an  estimated 
loss  of  $8,000. 

GEORGE  MEYER  DEAD 

George  Meyer,  President  and  General 
Manager  of  the  Fredonia  (Wisconsin) 
Canning  Company,  died  in  a  Port  Wash¬ 
ington  hospital  early  on  the  morning  of 
June  28.  He  was  buried  from  his  home 
in  Fi’edonia  the  Wednesday  following. 

JOHN  L.  BAXTER,  JR.,  MARRIED 

John  L.  Baxter,  Jr.,  was  the  first  mem¬ 
ber  of  the  graduating  class  of  the  Bow- 
doin  College  Class  of  1942  to  be  married 
when  he  and  Miss  Alice  Preston  Comee, 
al.so  of  Brunswick,  took  their  vows 
recently.  He  is  entering  the  business 
of  H.  C.  Baxter  &  Brother. 


NEW  GRADES  FOR  CANNED  PEACHES 

New  drafts  of  U.  S.  Standards  foi 
Grades  of  Canned  Clingstone  Peachei: 
and  for  canned  Freestone  Peaches,  have 
been  developed  by  the  U.  S.  Department 
of  Agriculture  which  become  effective  as 
of  July  1,  1942.  These  new  drafts  wiii 
serve  as  a  convenient  basis  of  sale  in 
wholesale  transactions  and  for  deter¬ 
mining  loan  values  on  hypothecated 
stocks.  They  also  form  a  basis  for  the 
Federal  grading  of  these  commodities. 
All  interested  persons  have  been  asked 
to  comment  constructively  on  the  new 
standards. 

FROZEN  LIMA  BEAN  GRADES 
Also  effective  as  of  July  1  are  new 
grades  for  Frozen  Lima  Beans.  Copies 
of  these  grades  can  be  obtained  from  the 
Fruit  and  Vegetable  Branch  of  the  U.  S. 
Department  of  Agriculture,  Washington, 
District  of  Columbia. 


FILL  OF  CONTAINER  FOR  SHRIMP 

A  final  order  covering  the  standards 
of  fill  of  container  for  wet  pack  and  dry 
pack  shrimp  in  non-transparent  con¬ 
tainers  under  the  Federal  Food,  Drug 
and  Cosmetic  Act,  was  promulgated  by 
the  Federal  Security  Agency,  to  become 
effective  August  1,  1942.  At  the  same 
time  new  inspection  regulations  were 
issued.  These  appeared  in  the  Federal 
Register  of  July  2,  copies  of  which  can 
be  obtained  from  the  Government  Print¬ 
ing  Office,  Washington,  D.  C. 


“HONOR  PLAN ’’  FAILS 

Coupon  rationing  of  all  sugar  will  be 
inaugurated  in  Canada,  according  to  the 
Wartime  Prices  and  Trade  Board. 

The  coupon  system  will  replace  the 
voluntary  honor  systems  used  hitherto 
in  policing  price  ceilings  in  Canada. 
Under  the  ration  program,  sugar,  tea, 
and  coffee  are  rationed,  the  sugar  ration 
being  8  ounces  weekly. 

Inauguration  of  coupon  rationing  for 
sugar  is  regarded  by  many  in  the  trade 
as  admission  that  the  honor  system  has 
not  proved  practical  in  actual  operatioo 


THE  1942  DIRECTORY  OF  CAHNERS 

]\OH  READY !  Enter  your  order  for  the  33rd  edition.  Compiled  by  the  National  Canners  Association, 

from  Statistical  Reports  and  such  other  reliable  data.  | 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent  authorities.  j 
The  various  articles  packed  and  other  valuable  information  is  given.  Distributed  free  to  members  of  the  f 
National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage  prepaid.  The  book  that  is  \ 
needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen,  salesmen,  and  practically  everybody  in-  4 
terested  in  the  canning  industry.  Get  your  order  in  now.  | 

NATIONAL  CANNERS  ASSOCIATION,  1739  H.  Street,  N.  W.,  Washington,  D.  C.  ; 

PERSONAL  CHECKS  ACCEPTED  5 
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CANNED  VEGETABLES— Continaed 


PRICES  DURING  MARCH  1942 

The  prices  quoted  are  the  high  and  low  canners’  selling  prices 
for  spot  goods  F.O.B.  factory  at  which  some  business  was 
reported  to  have  been  done  during  March  1942  and  represent 
as  nearly  the  average  market  in  the  respective  sections  as  was 
possible  to  determine.  These  prices  are  taken  from  the  price 
page  of  each  weekly  issue  of  The  Canning  Trade  during  the 
month  of  March  and  are  published  here  for  the  record  and  for 
whatever  information  they  may  be.  “Eastern”:  Quotations  for 
,he  Atlantic  Coast  States  east  of  Ohio  River;  “Central”:  States 
West  of  Ohio  River  to  Mountain  States;  “West  Coast”: 
Mountain  and  Pacific  Coast  States. 

Canned  Vegetables 


STRINGLESS  BEANS 


PUMPKIN  Low 

Fancy,  No.  2 . 

No.  2%  . 95 

No.  10  .  3.00 

SAUER  KRAUT 

Fancy  No.  2 . 85 

No.  2%  .  1.00 

No.  10  .  3.15 


SPINACH 

No.  2  _ 

No.  2%  . . 

No.  10  . . 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  F>.  Limas. 
Triple  No.  2................................. 

SWEET  POTATOES 


1.20 

1.60 

5.00 


1.20 

1.20 


rn 

Central 

West  Coast 

ligh 

Low  High 

Low 

High 

.70  .75 

.80 

1.02% 

1.00  . 

.92%  . 

3.50 

2.75  3.25 

3.10 

.96  _ 

.70 

.76 

1.20 

1.06  . 

.95 

1.10 

3.76 

Withdrawn 

1.26 

1.00  . 

1.00 

1.20 

1.80 

1.30  . 

1.30 

1.45 

5.90 

4.75  . 

4.25 

4.75 

No.  10  . 

Red  Kidney,  Std.  No.  2.. 


LIMA  BEANS 


No.  2  Fresh  White.. 


No.  2  Soaked.. 
BEETS 


Eastern 

Central 

West  Coast 

Fey.,  No.  2,  Dry  Pack _ 

4OW 

1.40 

High 

1.60 

Low 

High 

Low 

High 

No.  2%  . . 

1.40 

1.50 

Out 

Out 

No.  10  . 

6.25 

1.16 

6.76 

1.26 

Out 

Out 

Out 

Out 

Out 

Out 

Fey.,  No.  2  Syrup  Pack........»„.. 

No.  2%  . . . . . 

5.76 

.85 

1.17% 

Out 

Out 

TOMATOES 

4.00 

5.00 

Out 

Out 

Fancy,  No.  2 . 

Ex.  Std.,  No.  2 . 

No.  10  . 

1.80 

2.25 

1.15 

1.30 

1.16 

Std.,  No.  1 . 

6.25 

6.50 

6.76 

No.  2  . 

.95 

Out 

Out 

.80 

.85 

No.  2%  . 

No.  10  . 

4.75 

6.00 

Out 

Out 

.80 

.86 

.92% 

Whole,  No.  2 . 

. . . 92% 

2.00 

Out 

Out 

1.10 

No.  2%  . 

.  1.46 

1.76 

Out 

Out 

No.  16  . 

.  4.50 

7.00 

Out 

Out 

Cut,  No.  2 . 

. 75 

.90 

.86 

No.  2%  . 

. 95 

1.15 

Out 

Out 

No.  10  . 

.  3.65 

4.26 

Out 

Out 

Sliced,  No.  2 . . 

. 80 

1.10 

.85 

.85 

.97% 

No.  2%  . 

.  1.10 

1.16 

Out 

Out 

1.10 

No.  10  . 

.  4.00 

4.76 

Out 

Out 

Diced,  No.  2 . 

. 76 

.87% 

.85 

1.20 

No.  10  . 

.  4.00 

4.50 

Out 

Out 

Shoestring,  No.  2 . 

. 86 

Out 

Out 

CARROTS 

Diced,  No.  2 . . 

. 80 

.90 

.75 

.65 

.70 

No.  10  . 

.  3.65 

3.75 

Out 

Out 

PEAS  AND  CARROTS 

Std.  No.  2 . 

Fancy  No.  2 . . 


.85 

1.16 


1.10  1.26 


CORN— Wholegrain 

Yellow,  Fancy  No.  2 .  1.25 

No.  10  .  6.50 

Ex.  Std.  No.  2 .  1.15 

No.  10  . 

White,  Fancy  No.  2 .  1.15 

No.  10  .  6.25 

Ex.  Std.  No.  2 .  1.05 

No.  10  .  5.75 

.-'hoepeK,  Fancy,  No.  10 .  6.75 

Ex.  Std.  No.  2 .  1.10 

No.  10  .  6.90 

Std.  No.  2 . 

<  ORN — Creamstyle 


25 

20 

00 

12% 


1.06 

No.  10  . 

.  6.25 

6.50 

Std.  No.  2 . 

. 96 

'hite.  Ex.  Std.  No.  2 . 

.  1.05 

1.10 

No.  10  . 

.  5.90 

6.10 

Std.  No.  2 . 

. 95 

1.02% 

No.  10  . 

.  5.75 

6.00 

OMINY 

d.  Split,  No.  2% . 

. 86 

.90 

No.  10  . 

3.00 

IXED  VEGETABLES 

y..  No.  2 . 

1.15 

■•lo.  10  . 

.....  4.50 

5.00 

1.,  No.  2 . 

.80 

No.  10  . 

.....  3.75 

3.90 

Out  Out 
Out  Out 
Out  Out 
Out  Out 
Out  Out 
Out  Out 
Out  Out 
Out  Out 
Out  Out 
Out  Out 
Out  Out 
Out  Out 


1.16  1.20 
Out  Out 


Out  Out 
Out  Out 


.82%  1.10 


10  Std.  Alaskas,  2s.. 


•ked,  2s  . 

ckeye,  2s,  Soaked.. 


1.45 

Out 

Out 

1.20 

Out 

Out 

1.15 

Out 

Out 

6.75 

Out 

Out 

6.50 

Out 

Out 

6.00 

6.25 

Out 

Out 

1.07% 

1.10 

Out 

Out 

.75 

Out 

Out 

.80 

.86 

Out 

Out 

TOMATO  JUICE 
No.  211  Cyl.  (12  oz.)., 
No.  300  (13%  oz.)...... 

No.  2  (18  oz.) . . 

No.  303  Cyl.  (20  oz.).. 
No.  2  Cyl.  (24  oz.)..... 

No.  3  Cyl.  (46  oz.) . 

No.  10  . 


TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . 


1.40 

1.50 

1.35 

4.75 

5.50 

1.26 

1.50 

2.00 

1.75 

2.00 

1.25 

1.35 

but 

5.50 

Out 

.75 

.80 

Out 

1.05 

1.15 

1.16 

1.40 

1.50 

1.50 

5.00 

5.25 

Out 

.60 

.80 

.85 

.90 

.95 

.82% 

1.75 

1.85 

1.76 

3.50 

4.00 

3.50 

.86 

.80 

1.20 

1.25 

1.10 

4.25 

3.50 

Out 

Out 

Out 

1.25 

1.60 

Out 


Canned  Fruits 


APPLES 

No.  10,  standard  heavy  pack.... 
No.  10,  fancy  heavy  pack . 

APPLE  SAUCE 

No.  2  Fancy . 


.90 


No.  10 

No.  2  Std . .  .86 

No.  10  .  4.00 


APRICOTS 
No.  2%  Fancy... 
No.  2%,  Choice. 

No.  2%,  Std . 

No.  10,  Choice... 
No.  10,  Std . 


5.00 

6.00 


1.00 

4.76 


CHERRIES 

Red  Sour  Pitted,  No.  2 .  1.75 

Red  Sour,  Pitted,  No.  10 .  8.75 


GRAPEFRUIT  SECTIONS  Florida 

No.  2  .  1.05  1.15 

No.  5  .  2.77%  3.00 

GRAPEFRUIT  JUICE 

No.  2  . . . 72%  .87% 

No.  8  Cyl.  (46  oz.) .  1.65  1.85 

No.  10 .  3.25  4.10 


PEACHES 
Y.  C.  Fey.,  No.  2%. 
Choice,  No.  2%... 

Std.,  No.  2% . 

Fey,  No.  10 . 

Std.,  No.  10 . 

S.  P.  Pie,  No.  10. 


1.60 

8.60 


1.70 

9.00 


Texas 


.67%  .75 

1.55  1.75 

3.10  3.50 


PEARS 

Bartlett,  Fancy,  No.  2% .  2.45 

Choice,  No.  2% .  2.35 

St.,  No.  2% .  2.15 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

No.  10,  Water . 


1.25  . 

With  puree 

•82%  . 

1.00  1.05 

1.25  1.30 

4.75  . 

.60  .621/2 

’"85  '".’87% 

!!!!!!!  siso 


6.25 

5.60 

1.00 

4.75 


2.10 

1.95 

1.70 

6.75 

5.75 


2.35 

2.05 

1.75 

7.00 

6.00 


2.20 

2.40 

2.05 

2.15 

1.90 

7.30 

7.50 

6.50 

6.50 

2.40 

2.65 

2.16 

2.35 

1.90 

2.00 

8.00 

8.76 

7.26 

7.76 

6.30 

6.50 

5.25 
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FOR  SALE— MACHINERY 


FOR  SALE — Henderson  Bush  Lima  Bean  Seed  1941  crop,  high 
germination.  The  Torsch  Canning  Co.,  Baltimore,  Md. 


CONSOLIDATED  OFFERS;  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 

New  York’s  largest  stock  of  good  rebuilt  and  newly  fabri¬ 
cated  equipment,  can  still  supply  all  your  normal  needs.  Kettles 
in  stainless,  copper  or  glass  lined.  Vacuum  Pans,  Condensers 
and  Stills.  Fillers  for  juices,  viscous  materials,  dry  products 
into  tubes,  jars,  cans  or  other  containers.  Filters — over  150 
filters  and  filter  presses  in  stock.  Mixers — dry  powder  up  to 
3000  lbs.,  also  for  paste  and  similar  materials.  Labelers — World, 
Ermold,  Knapp,  Burt,  etc.,  for  jars,  bottles  or  cans.  Extractors, 
Packaging  equipment.  Cutters,  Dicers,  Sifters,  Mills,  Pulver¬ 
izers,  and  factory  handling  equipment.  Detailed  descriptions 
and  quotations  on  request.  First  Machinery  Corp.,  819-837  East 
9th  Street,  New  York,  N.  Y. 

FOR  SALE — 1  Langsenkamp  Model  A  Juice  Extractor.  G.  L. 
Webster  Co.,  Inc.,  Cheriton,  Va. 


SITUATIONS  WANTED 

POSITION  WANTED — Manager,  General  Superintendent  or 
Production  Manager.  Thoroughly  capable  with  20  years’  experi¬ 
ence  packing  fruits  and  vegetables  in  California,  managing 
business  packing  some  400,000  assorted  cases  per  year.  Specialty 
tomatoes,  string  beans  and  spinach.  Have  process  which  keeps 
canned  vegetables  green  with  patent  protection.  References. 
Adv.  2639,  The  Canning  Trade. 

POSITION  WANTED — Man  with  successful  experience  in  all 
phases  of  the  canning  industry  seeks  connection  with  reliable 
concern.  Excellent  references.  Adv.  2640,  The  Canning  Trade. 


For  speedy  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

**They  have  everything  with  half  the  parts” 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 


FOR  SALE — Used  5-pocket  Ayars  Tomato  Filler;  Sterling 
Beet  Peelers;  Beet  Dicers;  Beet  Slicer  and  Topper.  Badger 
Machine  Works,  Berlin,  Wis. 

FOR  SALE — Burt  Labeling  Machine  for  No.  2  cans.  Adv. 
2644,  The  Canning  Trade. 

FOR  SALE — Three  100  gallon  Alumnium  Kettles;  One  Knapp 
Labeling  Machine;  One  Buffalo  Vegetable  Chopper;  One  40x72 
Horizontal  Retort  and  Baskets.  N.  Bosco  Food  Products,  13072 
Promenade,  Detroit,  Mich. 

FOR  SALE — New  8  Valve  Syruper  for  I’s,  2’s,  3’s;  immediate 
shipment,  never  uncrated.  F.  H.  Langsenkamp  Co.,  Indianapolis, 
Indiana. 

FOR  SALE — Ayars  all  metal  Hot  Water  and  Steam  Exhaust 
Box  for  No.  2  to  No.  10  cans,  equipped  with  LaPorte  Chain 
in  A-1  condition;  One  Rotary  Corn  Silker.  E.  J.  Nusbaum, 
Box  223,  Taneytown,  Md. 

FOR  SALE — 12  Model  5  Corn  Cutters  for  Crushed  Corn,  in 
good  working  order;  also  other  canning  machinery  at  bargain 
prices.  Adv.  2645,  The  Canning  Trade. 

WANTED  —  MACHINERY 

WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Adv.  2613,  The  Canning  Trade. 

WANTED  —  One  Finisher  —  Langsenkamp,  Colossal  —  Belt 
driven.  Gerber  Products  Co.,  Fremont,  Mich. 

WANTED — 100  or  125  HP  Economic  Return  Tubular  Boiler. 
Must  be  in  first  class  condition.  A.  H.  Renehan  &  Son, 
Sykesville,  Md. 

WANTED — One  No.  2  Continuous  Cooker,  either  Anderson- 
Barngrover,  Berlin-Chapman  or  Wonder.  Must  be  in  A-1  condi¬ 
tion.  Hynson  Canning  Co.,  Bridgeville,  Del. 

_ MISCELLANEOUS _ 

Obsolete  labels  printed  on  the  reverse  side  to  comply  with 
Government  requirements.  Also  one  color  labels  on  quality 
stock.  Reasonable.  Staehling  Bros.  Printing  Co.,  Waupun,  Wis. 


Tmiie  ILlNncnnEiDi  iCtatiifinP'Am'ir  Westm/nster.Mci. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SUKERS— WASHERS  and  GRINDERS 


A  ready  market  for 

GOOD  USED  MACHINERY 

There  is  many  a  firm  who  can  readily  use  your  un« 
needed  used  equipment.  It’s  the  opportunity  for 
you  to 

TURN  IT  INTO  CASH 

and  fulfill  the  other  fellow’s  need. 

Or  you  may  need  equipment  yourself,  or  want  to 
buy,  sell  or  rent  a  cannery,  or  need  help,  a  job. 

Whatever  your  needs  state  them  on  the  Wanted 
and  For  Sale  page.  The  cost  is  very  small. 

The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 
Count  eight  average  words  to  the  line. 

THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


VERY  EFFECTIVE 

An  old  codger  fell  for  a  Fountain  of  Youth  scheme.  He 
was  instructed  to  take  six  pills — one  each  day.  Instead  he 
took  all  six  pills  at  once. 

The  next  morning  his  family  had  difficulty  in  awakening 
him.  Finally  he  did  partly  awaken,  and  said,  “I’ll  get  up,  but 
I  won’t  go  to  school.’’ 

CURIOSITY  KILLED  A  CAT 

He:  May  I  see  more  of  you? 

She:  What  vulgar  curiosity. 

THE  DIPLOMAT 

Judge:  Prisoner,  the  jury  finds  you  guilty. 

Prisoner:  That’s  all  right.  Judge;  I  know  you’re  too  intelligent 
to  be  influenced  by  what  they  say. 

ANGELIC  WIFE 

“My  wife  is  like  an  angel.” 

“Really?” 

“Yes.  She’s  always  up  in  the  air,  always  harping  on  some¬ 
thing  and  she  never  has  anything  to  wear.” 


The  cultured  maid  servant  announced  to  her  mistress,  wife 
of  the  profiteer: 

“If  you  please,  ma’am,  there’s  a  mendicant  at  the  door.” 
The  mistress  sniffed  contemptuously: 

‘Tell  him  there’s  nothing  to  mend.” 


TRIPLE  PLAYS 

The  exploits  of  that  great  triple  play  triiimphirate  Evers  to  Tinker 
to  Chanee — has  become  an  American  saga.  Triple  plays  in  baseball  are 
lightning-like  in  their  sudden,  devastating  striking  power.  They  blast 
the  heart  out  of  the  best  big-scoring  opportunity  that  can  be  built  up 
by  any  team  ....  The  LangsenkampTriple  Tank  Juice  Heating 
Unit  is  a  triple  play  in  action,  in  that  it  is  completely  effective — it  pro¬ 
duces  continuously  without  intervals  of  lost  time.  Each  tank  of  the 
three-tank  unit  operates  separately,  but  in  ef¬ 
fective  co-operation  with  the  other  two.  AX  hile 
one  tank  heats,  another  is  discharging  and  the 
third  is  being  filled.  These  Langsenkamp  units 
in  many  plants  are  increasing  the  production 
score  in  this  important  year. 

F.  H.  LANGSENKAMP  CO. 

Indianapolis,  Indiana 


A  HOPELESS  CASE 

Judge — You  say  this  man  robbed  you.  Can  you  distinguish 
any  of  your  property  in  this  heap? 

Plaintiff — Yes,  I  know  that  handkerchief  with  “B”  in  the 
corner. 

Judge — But  that  is  no  proof.  I  have  a  handkerchief  with  “B” 
in  the  corner. 

Plaintiff — Yes,  sir,  I  lost  two. 

GOT  HIM  WRONG 

It  was  a  rainy  day  and  John’s  roadster  was  continually  getting 
)ut  of  control. 

“You  got  a  nice  skid  there,”  exclaimed  a  traffic  cop  as  John’s 
■ar  came  to  a  halt  within  an  inch  of  a  telegraph  pole. 

“Pardon  me,”  said  John  haughtily,  “this  lady  is  my  wife.’ 

MORE  THAN  A  MOUTHFUL 
Brown:  “What  did  your  wife  say  to  you  when  you  got  home 
t  4  o’clock  this  morning?” 

Green  (wearily)  :  “Say,  old  man.  I’ve  got  some  work  to  do 
oday.” 

PRIMITIVE  CELLOPHANE 

Teacher:  “Robert,  explain  what  are  the  functions  of  the  skin.” 
Bobby:  “The  chief  function  of  the  skin  is  to  keep  us  from 
oking  raw.” 

THE  EXCEPTION 

“So  you  are  a  salesman  now,  eh.  Sambo?  Do  you  stand  behind 
le  products  you  sell?” 

“No,  suh,  I  don’t.” 

“Why,  Sam,  I’m  surprised  at  you.  A  conscientious  salesman 
Iways  stands  behind  his  product.  What  are  you  selling?” 
“Mules.” 
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WHERE  TO  BUY 


THE  DONN  SE  ARLE  CO. 

^ood  BfuJzefU 

407  Mercantile  National  Bank  B’ld’g. 
Lincoln  Road 

MIAMI  BEACH,  FLORIDA 

Representing  the  Florida  Canned  Citrus 
Industry  for  distribution  in  the  Eastern 
Seaboard  and  Middle  Western  States  -- 
Also  serving  a  select  list  of  Northern 
manufacturers  in  the  Florida  trade  ter¬ 
ritory. 

het  us  have  your  offerings. 

Telephone  DONN  A.  SEARLE 

5-0585  President 


CORRUGATED 

B  0 : 

•  SOLID  FIBRE 

X  E  S 

Phone : 

V 

Curtis  0270 

THE  EASTERN 

BOX  COMPANY 

East  Brooklyn  P.  O. 

BALTIMORE,  MD. 

— the  Machinery  and  Supplies  you  need  and  the  leading  houses  the 
supply  them.  Consult  the  advertisements  lor  details. 


ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking 

Jersey  Package  Company,  Bridgeton,  N.  J. 
Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 


BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 
Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  FC.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMEN7 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorie  Mat  and  Mfg.  Co.,  LaPorie,  Ind. 

Morral  Bros.,  Morral,  Ohio 

Nolan  Machinery  Corp.,  Rome,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  ^Itimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co„  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 


All  the  latest  data 


FORMULAE  —  COOKING  TIMES 
COOKING  TEMPERATURES 
are  included  in  the  6th  edition  of 


“A  Complete  Course  in  Canning” 


Price  $l0fi^ 
order  your  copy  now. 


The  Canning  Trade 
20  S  Gay  Street 
Baltimore,  Md. 


LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

Stecher-Traung  Lithograph  Corp.,  Rochester,  N.  Y. 

PEA  HULLERS  AND  VINERS 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  III. 

SUGAR 

Com  Products  Sales  Co..  New  York  Citv 

FIELD  WAREHOUSING  AND  FINANCING. 

Douglas-Guardian  Warehouse  Corp.,  Chicago,  Ill. 
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ROBINS  RETURN 
EXHAUSTER 


Will  take  from  No.  1  to  No.  3  cans  with¬ 
out  change:  also  handles  No.  10  cans. 

No  spill,  no  damage  to  cans,  no  waste  of 
raw  stock,  small  floor  space,  large  capa¬ 
city.  Manufactured  By 


A-K-ROBINS  and  COMPANY,  Inc. 

BALTIMORE,  M  D.,  U.  S.  A. 

MANUFACTURERS  OF  CANNING  EQUIPMENT 


Tomato  Baskets 

Quality  and  Service  known  -  - 
wherever  tomatoes  are  grown 
A  trial  will  convince  you. 


JERSEY  PACKAGE  CO. 

BANK  ST.  BRIDGETON.  NEW  JERSEY 

FACTORIES;  BRIDGETON,  VINELAND,  MILLVILLE 


FIRE  DEFENSE 


NATIONAL  DEFENSE 


Capacity  production  of  canned  foods 
is  necessary  to  victory. 

Let  us  advise  precautionary  measures 
which  will  help  you  maintain  uninter¬ 
rupted  production. 

LANSING  B.  WARNER,  INC. 

Canners  Exchange  Subscribers 


CHICAGO 


ILLINOIS 
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Associated  Seed  Growers,  Inc.  Main  Office:  New  Haven,  Conn. 


Br0«d»rt  and  growers  of  vogotafcfo  smtdt  smco  liS6 


Cambridge,  N.Y. 
Milford,  Conn. 


Indianopolis 

Salinas 


Los  Angeles 
San  Antonio 


BUY  U.  S.  BONDS  and  BUY  THEM  NOW 


